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INTRODUCTION

Ecotourism activities have been rapidly expanding world-wide over the past two
decades, and further growth is expected in the future. Recognising its global
importance, the United Nations designated the year 2002 as the International Year of
Ecotourism (IYE). In this frame, WTO is co-ordinating with other international and
regional organisations, as well with its Member States, Affiliate Members and other
groups, to undertake a series of activities in preparation for and during the IYE. As part
of the preparatory activities, WTO is organising regional seminars and conferences to
address, and provide forums for, region-specific issues related to ecotourism. The
experience and results from these regional meetings will add up to the World
Ecotourism Summit that is to be held in Quebec, Canada on the 19-22 of May 2002,
jointly with the United Nations Environment Programme and the Canadian Tourism
Commission. The Mozambique Seminar was the first one in a series of regional
meetings, for the benefit of African countries.
The African Continent features extended protected areas hosting a wide variety of
ecosystems and traditional cultures that are major attractions for nature-oriented
tourism. In many countries, vast national and wildlife parks count for classic gamewatching tourism, and many forms of ecotourism activities are practised in natural areas
of different status, under different management structures, involving stakeholders from
all sectors of society.
Ecotourism, if properly planned and managed, can be a viable source of economic
benefits for governments, private entrepreneurs and local communities alike.
Furthermore, it can serve as an effective tool for the conservation of natural and cultural
assets. On the other hand, the practice of ecotourism activities often result in
controversial effects and impacts on prevailing ecosystems, local communities and
traditional cultures, questioning the sustainability of ecotourism development.
Therefore, the Seminar’s prime objective was to review experiences and exchange ideas
towards maximising the economic, environmental and social benefits and minimizing
negative impacts of ecotourism.

Bearing the regional characteristics in mind, the Seminar addressed the following three
main themes:
1. Development of ecotourism in national and wildlife parks, protected and other
natural areas:
• Institutional frameworks:
- Tourism and ecotourism in national strategies
- Policies and regulations for protected area management
- Ecotourism integrated in park development and management plans and
systems
- Trans-boundary national parks and protected areas
• Ecotourism and the conservation of wildlife and habitats
• Public-private co-operation: government authorities collaborating with
ecotourism companies, concessionaires, etc.
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2. Involvement of local communities
•
•
•
•
•
•

The role of communities living within and in the vicinity of protected areas
Employment opportunities, distribution of benefits
Community reserves, conservancies,
Land tenure and control of the ecotourism development process by host
communities
Community associations, NGOs
Education and capacity building among local communities

3. Management of facilities, visitors and activities related to ecotourism
• Ecolodges and other accommodation facilities
• Transportation services, infrastructure development and management
• Guiding and interpretation of visitors
• Information and communication infrastructure and services
The Seminar was opened by H.E. Dr. Pascoal Mocumbi, Prime Minister of the Republic
of Mozambique and closed by H.E. Dr. Fernando Sumbana Júnior, Minister of Tourism
of Mozambique.
The World Tourism Organization would like to thank the Mozambique Government and
its Ministry of Tourism for their invaluable efforts in hosting this Seminar. WTO would
also like to thank the participants, numbering over 150 and representing stakeholders
from the public, private, NGO sectors and local communities alike from 22 African
countries, for their significant contribution through the case study presentations and
discussion sessions.
The Final Report was prepared by Dr. Harold Goodwin, WTO Expert and revised by
Mr. Eugenio Yunis, Chief of the Sustainable Development of Tourism Section of WTO
and Mr. Gabor Vereczi, Programme Officer at the same Section.
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SUMMARY OF DISCUSSIONS AND CONCLUSIONS

The WTO African Regional Seminar in Maputo included general presentations, a rich
and wide variety of case studies and raised many important points during discussions.
There was considerable enthusiasm for the concept of ecotourism amongst
governments, tourism industry representatives and conservationists at the Seminar. This
enthusiasm reflects the recognition amongst African representatives of the opportunities
that ecotourism can bring to relatively remote rural communities and the contribution
that it can make to conservation.
This report summarises the issues discussed during the Maputo Seminar within the four
themes that will structure the debate in the World Ecotourism Summit (Quebec,
Canada, 19-22 May 2002). These four themes are:
1. Ecotourism planning and product development: the sustainability challenge
2. Monitoring and
sustainability

regulation

of

ecotourism:

evaluating

progress

towards

3. Marketing and promotion of ecotourism: reaching sustainable consumers
4. Costs and benefits of ecotourism: a sustainable distribution among all
stakeholders
Throughout the four themes, the focus at the Summit will be on two main issues:
a. the sustainability of ecotourism from the environmental, economic and sociocultural points of view;
b. the involvement of local communities in the ecotourism development process, in
the management and monitoring of ecotourism activities, and in the sharing of
profits resulting from it.
These issues arose in many of the discussions in Maputo and are reported here within
the themes. The diverse experience of ecotourism in Africa provides a rich diversity of
views about tourism and ecotourism. This report provides an overview of the points
made during the seminar. It does not attempt to resolve differences where they exist;
these differences are often based on divergent experience. That diversity of experience
and of the human response to it, is what makes Africa such a rich tourism experience.
Summit Theme 1:
Ecotourism planning and product development: the sustainability challenge.
The Sustainability Challenge: Conservation
Africa’s wild species and habitats are important economic resources for national
economic development, and there is considerable scope for increasing revenues to
conservation from tourism. In other words, conservation of natural resources can
become mainstream to socio-economic development in Africa. Authorities and
managers of national parks and protected areas are beginning to look outwards and to
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develop linkages with local communities around tourism and other aspects of their
work. For this to be achieved there needs to be a strong (but flexible) conservation
framework in place in national parks and other conserved and protected areas essentially
using the methodologies of Limits of Acceptable Use and Limits of Acceptable Change.
The development and management of trans-boundary natural resources and parks have
become a central conservation issue in Africa, recognizing the need to maintain
ecological integrity and free movement of wildlife in certain territories that are divided
by country frontiers.
Planning and Development of Ecotourism
It was clear in the Seminar from the case studies presented and from points made in
discussions, that it is important to define clear objectives for ecotourism projects and
programmes. Without those clear objectives, it will not be possible to identify what has
been achieved and there will be no way of measuring success or failure. The planning
and development of ecotourism was identified during the Seminar as a major
responsibility of national and local governments. It is the African governments that are
in the best position to take responsibility for facilitating the planning and development
of ecotourism. As many argued during the seminar, parks and protected area managers
in Africa can facilitate the development of ecotourism. National Parks and other
protected areas are often THE attractions in their region and this provides opportunities
for park managers to play a leading role in the development of tourism to an area, to the
advantage of local communities, other local attractions and businesses.
Institutional constraints arise because the ministries have often not been given
appropriate mandates, and often have conflicting sets of objectives. There is no
consistent policy or institutional framework on ecotourism. There are no representatives
of community tourism in the mainstream and the community is therefore often left out
of the system when the management of tourism is being addressed. There is no fiscal
commitment to community tourism. The policy constraints are exacerbated by the
absence of effective administration; strategies need to be implemented. Furthermore,
one representative queried whether any country in Africa could be said to have an
ecotourism strategy at all.
The effective management and regulation of tourism involves the transport, water,
wildlife and culture administrations and many more government departments, in Africa
as it does around the world. Ecotourism development is often bedevilled by policy
conflicts between government departments and agencies - there are difficulties in
getting integrated policy making in African countries, as elsewhere in the world. It is
people who contribute to the development of national strategies. Governments have not
invested enough in the development of professionalism in ecotourism planning,
regulation and product development. Policy is unstable because Africa lacks a core of
tourism professionals, and because of the rotation of civil servants between
departments. New people come into post who spend a significant amount of time
learning about the sector before leaving to make way for another civil servant who will
need to learn about the sector before being able to effectively engage in its
development.
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The trans-boundary natural parks oriented to conservation offer excellent opportunities
for the development of new tourism products, involving several countries working
together to provide new natural heritage products and offering opportunities for the
involvement of local communities in tourism.
Community Participation in Planning and Management
There was recognition in the Seminar that the community sector is sometimes poorly
developed and managed – and that there is a need to be careful over quality. Often
strategies are not implemented because they are externally driven and do not involve
meaningful local participation by stakeholders to ensure local ownership. It was argued
that tourism associations should be facilitators and standard setters rather than operators
and that it was unwise to allow the roles of operator and regulator to become confused.
Capacity building was identified as a fundamental part of bringing more people into
tourism in Africa and that government should play a mayor role in facilitating education
and capacity building for communities. It was clear that in Africa there is a need to
change the composition of the industry, and that industry needs to become more
inclusive of previously disadvantaged groups, particularly of the rural poor and of local
communities. There is considerable potential for local communities to become actively
involved in managing tourism through empowering communities in decision-making
processes around tourism development, as well as in monitoring its impacts. The use of
the Limits of Acceptable Change methodology was recommended for both
environmental and socio-cultural impacts.
If communities are to benefit from tourism, it is important that they participate actively
in the industry and in the management of enterprises. There is scope for co-ordination
with parks and for involving communities in park planning and management. Local
communities should be allowed to manage wildlife outside of protected areas and to
enter into joint ventures and other arrangements with the private sector. Local people
need to be empowered and actively involved in managing tourism and wildlife within
the community conservation areas, particularly when close to protected areas.
Commercial and Financial Issues
The commercial viability of ecotourism initiatives was a recurring theme in the case
studies presented in Maputo as well as in formal and informal discussions. It was
recognised that the returns to local communities and to conservation were dependent
upon the commercial sustainability of the enterprises. Community tourism must be
commercially viable if it is to be sustainable. Tourism is a business and primarily an
area for private sector activity. Participants at the seminar in Maputo emphasised the
importance of strengthening small and medium enterprises and particularly micro
enterprises to enable them to successfully engage in the tourism industry in Africa.
Some of those present were concerned that the economic emphasis on “mines and
minerals”, with their negative environmental and aesthetic impacts, would come again
and that tourism would once more be neglected.
Commercial viability was seen as central to the issue of securing financial capital for
new ecotourism projects; some argued that there was always money for “bankable”
(financially sound) projects, and that commercially viable projects would generally
secure funding. The importance of identifying and demonstrating to funding sources the
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value of conservation and of ecotourism to national economies in Africa was
recognised. Development of ecotourism projects does require cash and a good
investment climate and some participants in the seminar felt that there were often
considerable difficulties in securing finances for ecotourism projects. A peaceful
environment is necessary for private sector investment in tourism, and tourism needs to
be taxed at the same rate as other industries.
Quality
Participants in Maputo argued that it is important to recognise that ecotourism and
community based tourism projects are reliant on the provision of the same basic
infrastructure which is necessary to tourism development generally. Many potential
ecotourism attractions and products are often in relatively remote areas. Remoteness
means that the infrastructure necessary to guaranteeing a good quality product is often
unavailable, and the lack of that infrastructure can make it difficult to provide the
standard of facilities which consumers require.
Because of poor investments in
infrastructure there is sometimes uncertainty about product quality. It was also pointed
out that there are no industry-wide standards in Africa about what is generally
acceptable in terms of the quality of an ecotourism product.
Summit Theme 2:
Monitoring and
sustainability

regulation

of

ecotourism:

evaluating

progress

towards

It was recognised in Maputo that much of the literature and much of the promotion of
ecotourism has focused on the aspiration. There has been relatively little work done on
measuring the benefits from ecotourism, either for conservation or for local
communities.
A number of ways to begin to monitor progress in achieving ecotourism were identified
during the Seminar. It was pointed out that performance indicators needed to be
determined and agreed in the design phase of programmes and projects and to be related
to clear development objectives. These performance indicators can then be used for
monitoring performance against criteria and objectives agreed with local communities
and with protected area managers. Communities need to identify what needs they have,
the ways in which tourism can meet those needs and the delivery of those needs then
need to be timelined in order to define evaluation and monitoring criteria.
The collective welfare of the community is an important indicator as it covers both
community and individual benefits from tourism. The initial plan should make clear
what proportion of income is going to individuals, households and to community
projects and this should then be monitored. There needs to be explicit agreement about
expected benefits and their distribution and the prices which small enterprises and
community groups will charge for services. The industry is then clear about the costs of
purchasing goods and services from the local community and stability in those costs
must reflect market forces.
A debate arouse during the Seminar about the means of securing information about
community benefits from ecotourism. Sometimes the indicators set by governments are
difficult to use, particularly where the indicators suggested by government are intrusive.
For example the monitoring of household earnings in rural communities can have
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constraints. Community members, especially women, are often reluctant to report their
earnings. If women are required to reveal their earnings from tourism they often lose
their control over these family resources. Other indicators are more suitable, in that they
are in the public domain: for example the number of bicycles, better housing, ability to
send children to school etc.
Another possible approach is to measure household income and other community
indicators from the demand side. Surveys of tourist expenditure can reveal a great deal
about community benefits without having to investigate household earnings in rural
communities. It is possible to discover from tourists what they have been spending and
where, and from this information to make good estimates of the amount of money
flowing into local communities from tourism. Similarly it is a relatively easy matter to
identify from the tourism industry the amount of money that is being spent in the local
community.
It is also important to measure changes in the level of awareness and acceptance of
conservation in particular communities over periods of time. This information is
possible to obtain using social science survey methods.
There needs to be transparency and independent review of the performance of projects
in their contributions to both conservation and local communities. Setting targets and
monitoring performance against the targets is important in assessing the scale of the
achievement. This requires a record keeping system e.g. numbers of visitors, visitor
satisfaction and expenditure etc. The significance of the benefits to individuals,
households and communities is as important as the scale.
WTO has been devoting a great effort to the development and dissemination of
methodologies for the identification and use of sustainability indicators in tourism
development. The WTO publication “A Practical Guide to the Development and Use of
Indicators of Sustainable Tourism” defines a set of core indicators which would be of
potential use in all destinations, together with supplementary indicators for specific
types of destinations (e.g., coastal resorts, small islands, eco-, cultural and community
tourism sites). Based on this guide a series of workshops has been organized at local
demonstration study sites applying a community participatory approach. The
environmental, social and economic indicators devised at each case were primarily
corresponding to local community impacts and benefits, as well as conservation efforts.
Summit Theme 3:
Marketing and promotion of ecotourism: reaching sustainable consumers
There was a very diverse range of suggestions about marketing arising from the papers
and from discussion in Maputo. Participants in the Maputo seminar felt strongly that
Africa is entitled to expect realistic travel advisories. It was pointed out that the media
greatly affects both the investment climate and the arrival of tourists. Care needs to be
taken with new products coming to the market; improvisation can only ruin the
expectations of everybody. It was recognised in Maputo that it is important to behave
professionally in what is being offered and to provide products that satisfy defined
market segments.
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The opportunity to learn about local culture in Africa can be a way of attracting tourists
to diversify their experience away from an exclusively wildlife and nature experience.
This creates economic opportunities for local communities around parks and protected
areas. The joint marketing of product clumps and clusters, including community
projects alongside parks and other major attractions in Africa, was seen as important.
Much can be gained by a co-operative and co-ordinated approach to destination
marketing. It is important to create a critical mass of quality products in order to become
a destination worth travelling to. Shared marketing brings economies of scale and
creates awareness in the tourist and the tour operator of the range of attractions in the
area; this may serve to extend the length of stay to the benefit of the community and of
the industry. The importance of Internet marketing, NGO’s, the media, trade fairs and
markets (like the INDABA in South Africa) were all emphasised. The desirability was
recognised of bringing together groups of community tourism providers to share the
cost of marketing and to provide itineraries of different length (from a half to full day or
various days) involving a number of different community projects. National Tourist
Boards should ensure that these products are included in their promotional activities.
Various case studies demonstrated the marketing value of smaller and lesser-known
natural features, other then the classic Big 5, and cultural elements. To bring smaller
attractions to the market the creation of thematic routes and the supply of educative and
practical information to tourists were emphasized as viable approaches.
Marketing with and through national parks and game reserves was seen as a priority.
Wildlife parks are often the biggest tourism attraction in their region and can play a
significant and invaluable role in developing a breadth of regional tourism
opportunities. Such development can bring economic benefits to local communities and
local businesses, increase length of stay in the area and disperse tourism pressures away
from the park.
It was also argued that sport hunting can be linked to ecotourism sites, and be regarded
as a tool of controlling wildlife stock and maintaining natural areas, while generating
extra income.
A number of contributors made the point that it is important to consider the expatriate
and domestic tourism markets and that we need to begin to work now on the next
generation of ecotourists. Diplomatic missions and other expatriates could be targeted.
Participants argued that local residents should not be ignored in marketing efforts and
there is a case for price discrimination in favour of locals. It is often the experiences
forged in childhood, which bring people back when they become tourists as adults.
Working with schools at national and local level plays an important part in the process
of building a constituency for nature and ecotourism through education.
It is now widely accepted that word of mouth publicity is invaluable and that something
like 60% of visits are made on the basis of some form of personal recommendation.
Much of the marketing effort in which the industry engages, attempts to accelerate and
support this word of mouth process.
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There is a whole range of groups with which it is possible to work in developing nature
and eco-tourism through:
§ tour operators, both local and international;
§ informing guide book writers about the opportunities in new areas and new
opportunities in established destinations;
§ working through fairs and trade shows;
§ producing brochures;
§ Internet sites;
§ offering familiarisation trips for operators and journalists;
§ in-flight videos and magazines to show during the period when visitors are thinking
about their holiday and on their way to the destination;
§ awards for generating interest in new products and particularly good examples of
ecotourism practice;
§ and perhaps most important of all, collaborating with the national tourist boards to
ensure that the ecotourism dimension of nature tourism opportunities is included in
the national tourism offer at overseas offices and fairs.
Matching Demand and Supply
Perhaps some of the most important insights from the seminar came in the area of
matching demand and supply. It was recognised that there have been too many product
driven failures. Products have been brought to market without an adequate marketing
strategy or, in some cases, any clear idea as the product was being developed of who
might pay to experience it. It is important to find the right consumers in sufficient
numbers and with sufficient continuity of supply to ensure the viability of community
and nature tourism products.
However, there often are real supply side limits. The process of conservation &
community empowerment implied in the concept of ecotourism must include the
opportunity and ability to say ‘no’. In the same way excessive demand, large numbers
of visitors (or small numbers of visitors behaving in inappropriate ways) can also cause
unacceptable change within national parks and protected areas. The tourism industry
will always be market driven - it will always respond and must always respond to the
market. But that response has to be within the limits of acceptable change, set in
consultation between the protected area managers and the other stakeholders including
primarily local communities and the local tourism industry.
There was some discussion of problems that frustrate the creation of public
(government or community) private partnerships in Africa. It was argued that the policy
environment needed to be changed in order to make more fruitful opportunities for the
development of public-private partnerships and that this was part of a wider governance
agenda. It was recognised that many different interests are involved in developing
national strategies and that it is often difficult to get everyone to pull in the same
direction around a shared vision. Tourism is a fragmented sector, particularly in Africa;
all stakeholders need to realise that they are involved in tourism and there needs to be
clarity of roles and functions. There is often an absence of appropriate structures at the
regional level and there are often no structures available at local level.
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Summit Theme 4:
Costs and benefits of ecotourism: a sustainable distribution among all stakeholders
The Sustainability Challenge: Benefits to Local People
Participants at the seminar identified local community benefits from tourism to natural
heritage areas in Africa as the critical issue, the one where ecotourism as a concept had
most to offer. It was argued that there is a need for well-integrated programmes of
development – linking with the rural economy to avoid leakages and maximise local
economic benefit from tourism. One participant pointed to the importance of avoiding
urban drift where the well trained and competent leave rural areas. Another pointed out
that there are no clear understandings about what communities can and cannot achieve
in ecotourism. There was broad agreement at the Maputo seminar that it is important in
Africa to look at benefits from the bottom up and that the key issue is: What benefits do
communities see coming from tourism to national parks?
Seminar participants felt that low volume/low impact quality tourism strategies rather
than mass tourism should be encouraged, and that national parks and protected areas
were an important resource in both attracting and managing tourism to natural heritage
areas in Africa.
However, there are conflicts between local communities and parks. It was pointed out
that the legislation under which national parks and protected areas are gazetted was
passed when the rights of local communities were not recognised and that in many cases
there is a need to revisit the legislative framework in order to empower local
communities in the management of national parks.
National parks, wildlife reserves and other protected areas can play a significant role in
encouraging local economic development by sourcing food and other resources locally.
Communities need to have access to national parks and to have tourism access rights
linked to their concession leases – they need to have clearly defined legal rights to
defined benefits. Legal access to wildlife and other resources also requires the removal
of a wide range of barriers to access. National parks in some parts of Africa play a
leading role in providing health care services, potable water, rural electrification and
employment opportunities.
Many of the case studies presented, and many people in discussion around these cases,
pointed to the importance of employment as a very significant factor for households.
The point was made that most people in the world are in employment, and only a
minority has created his/her own business. Therefore, the creation of employment
opportunities through tourism is as important a way as the development of
entrepreneurship for local communities to benefit from tourism to their natural areas.
There are employment opportunities in all aspects of the tourism industry and jobs are
welcomed particularly where training and skill enhancement is part of the package.
Employment opportunities are valued as well as micro-enterprise development
opportunities in guiding, craft production, in the provision of food and accommodation.
There are other benefits that can come from tourism through various forms of leasehold
arrangements, such as sponsored projects in health and education, revenue sharing and
levies and also through donations directly from tourists and tour companies to local
community projects.
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The dependency culture, which can be generated by public sector and NGO
involvement, can make it more difficult to achieve self-reliant sustainability. On the
other hand, it is unreasonable to expect the local community to carry the risk and
responsibility to manage tourism projects with full and equal access to the tourism
market as owners and partners. As was argued in Maputo the land tenure system
remains a constraint, particularly in communal land areas. There are many stakeholders
and they all need to be included, and this problematic challenge is exacerbated by the
fragmentation of the tourism industry itself.
Communities that have land rights restituted to them are then able to make viable
business partnerships and to contribute to the maintenance of the parks. Land is the
contribution that communities can make to joint ventures. Village land can be included
into larger conservation areas as part of their stake in the protected area. Equity shares
are mechanisms for realising benefits for local people. It is important to create and
recognise usufruct rights.
Co-ordination between government departments is essential if community-publicprivate sector partnerships are to be successful, as their viability is dependent upon the
whole policy framework within which they operate and many government departments
affect this.
Capacity building
It was argued at the Seminar that there is a lack of awareness of tourism among African
local communities, and that as long as they have no awareness of tourism they will not
engage in it. Local communities need to appreciate the benefits and the demerits of
tourism. By granting local communities rights over land they are enabled to secure
income from tourism developments on their land. Leasing concessions for the use of the
communally owned land creates income for the trust funds. It was pointed out that it is
important for governments to ensure that communities are trained to administer joint
ventures, as without capacity building it is difficult to sustain an equitable approach to
management. Capacity building is essential if local communities are to become real
stakeholders in tourism and conservation. Participation has to be real and not just a
token if it is to be meaningful and empowering.
A number of important points were made about management and its dependence on
capacity building. Quality and service standards were identified as important in
ecotourism as in other sectors of the African tourism industry. This and the enhanced
employment of local people require continuous skills development. Local economic
linkages need to be encouraged for local sourcing and local business development. The
fundamental principle of business sustainability requires that business plans have to
envisage the development of self-reliance. Profitability has to be achieved if initiatives
are to be judged a success. Sustainability requires that an adequate marketing budget is
covered from revenue.
The provision of interpretation, information and ensuring that visitors are aware of
opportunities to experience the wildlife, habitat or culture of the area, as well as
associated risks ensures customer satisfaction and creates additional possibilities for
income to local communities.
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Global Conclusions
Africa has very large areas of diverse natural habitat with attractive landscapes and
flora, large populations of charismatic mega fauna from the Big 5 of the savannahs,
through the gorillas of central Africa to the birds of Africa north and west of the Sahara.
These natural heritage assets are significant to the development of ecotourism in Africa.
Africa has unique and diverse cultures, the everyday lives of people, the ways in which
they interact with their environments and the cultures which they create are of
considerable interest to tourists. The rich and diverse cultures of Africa have long been
neglected in the construction of the continent’s tourism. The diverse cultural heritage of
Africa – the crafts, literature, art, dance and music - are as unique to Africa as its
wildlife, and is a considerable asset in the development of forms of tourism which
celebrate the continent’s biological and cultural diversity.
The potential of ecotourism to benefit local communities and conservation is being
recognised in Africa and there is enthusiasm for it. A host of examples were presented
at this WTO Ecotourism Seminar. Africa’s natural heritage attracts relatively wealthy
international and domestic consumers to marginal and poor rural areas. This provides
opportunities to use tourism for local economic development, and to develop clusters of
products and services in communities which can be marketed to international, regional
and domestic tourists. Concern was expressed about some communities becoming
over-dependent upon tourism and the importance of all forms of tourism being
integrated into appropriate broadly based local economic development plans was
emphasised.
Ecotourism is an important mechanism for realising an income for local communities
from their natural and cultural capital, and for the conservation of those resources. The
assets of the poor include wildlife and culture, and 2002 presents an excellent platform
to display Africa’s success stories. Africa’s enthusiasm for ecotourism needs to be
communicated in Quebec in 2002. There is much for Africa to take to the World
Ecotourism Summit.
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Annex 1
Introductory Presentations and Speeches

OPENING SPEECH
Dr. Pascual Mocumbi,
Prime Minister, Republic of Mozambique

Your Excellencies, Members of the Government
Your Excellencies, Members of the Diplomatic Corps
Your Excellency, Mr Eugenio Yunis
Your Excellency, Mr Ousman N´Diaye
Guests
Ladies and Gentlemen

I should like to begin by thanking both delegates and guests for your presence in this
important Seminar on Ecotourism in Africa and welcome you to the Republic of
Mozambique.
On behalf of the Government of the Republic of Mozambique, I should like to thank the
international community for the assistance it is providing to the flooded towns in the
provinces of Tete, Zambezia, Manica and Sofala in which lives have been lost and
thousands of people have had to leave their homes.
We believe that your support will continue because the situation is critical. We would
like to appeal to all national and foreign citizens, to non-governmental organisations and
the international community to continue showing solidarity. In spite of the magnitude of
this calamity, we are making every effort to guarantee the continuation of the country’s
economic and social activities.
Ladies and gentlemen
This is the first of a series of regional seminars on ecotourism to be held in an African
country. This points to recognition by the World Tourism Organization of the role to be
played by this activity in the development of our continent, for which we are grateful.
The African continent has great potential for tourism and is suitable for activities related
to ecotourism.
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Allow me to point out that, between 1990 and 1998, Africa showed average annual
growth in international tourist arrivals of 6.6%. During the same period, southern Africa
reached the figure of 18.2%. However, our share in the world market has still not
reached the desired level. It decreased by 4.1% in 1999 and by 3.8% in 2000.
Our governments are responsible for creating a favourable environment for the
development of tourism in general and, especially, of ecotourism.
Distinguished participants in this seminar
This seminar offers an exceptional opportunity for debate on ecotourism in Africa and
we would like to stress the need for combining our efforts in order to define regional
strategies for the development of ecotourism.
With regard to the strategy for economic development, the tourism sector is one of the
main areas of job creation and for restoring the balance of payments in our countries
because of the revenue it creates and its multiplying effect. Tourism can be seen as a
vehicle for interaction amongst our peoples, helping us to promote a spirit of
coexistence, tolerance and understanding.
As Africans, we have a great responsibility for enhancing the value of our common
legacy, our culture, our history and our marvellous landscapes. We believe that efficient
development of ecotourism must be seen from a regional point of view if we are to
rationalise the use of the limited financial and human resources available. We would
therefore like to make a number of proposals:
Ø Trans-border regions should be set up to attract investment;
Ø Synergies should be created amongst the countries involved for the promotion of
investment projects;
Ø The results and returns of ecotourism projects should be maximized;
Ø Ecologically sustainable development should be promoted, involving the local
communities.
In the specific case of Mozambique, we would like to mention the following examples:
IDEL – Special Initiative for the Libombos (Mozambique, South Africa and Swaziland)
This initiative involves the southern part of the province of Maputo in Mozambique, the
areas to the north-east of Kwazulu Natal in South Africa and the east of Swaziland.
G.K.G. – Gaza – Kruger – Gonarezhou (Mozambique, South Africa and Zimbabwe)
This initiative covers Coutada 16 in Mozambique, Kruger National Park in South Africa
and Gonarezhou in Zimbabwe. This trans-border park will be the largest in the world,
covering approximately 45,000 km2 and exerting a great attraction worldwide.
Triangular Development (Mozambique, Zambia and Malawi)
This initiative is being carried out within the framework of regional cooperation, with a
view to speeding up the economic development of the countries involved.
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In the case of Mozambique, our strategy is to develop sustainable tourism. We are
revitalizing the National Park of Gorongoza and the Niassa Reserve and are introducing
new management methods in other National Reserves and Parks and involving the local
communities. Examples of this are the Tchuma-Tchato programme in the province of
Tete and community participation in ecotourism activities in Bazaruto in the province of
Inhambane.
Distinguished participants:
The strengthening and consolidation of the business world in the African continent are
priorities for our governments. The tourism sector has a great responsibility for ensuring
increasing participation by entrepreneurs in tourism initiatives.
Business development should take place in parallel with constant improvement of the
quality of services in this sector. For this reason, training is essential if we are to have
skilled professionals and allow our countries to compete internationally.
Ecotourism could help to improve standards of living on the African continent provided
that there is awareness that sustainable economic and social development require
changes in patterns of production, consumption and human behaviour.
We have to meet the needs of the present without affecting the capacity of future
generations to also meet their needs. We must understand that all human activities have
an impact on the environment and are influenced by it.
The capacity for controlling this link will determine whether or not the activity will
continue. It is therefore fundamental that we systematically integrate ecotourism
considerations when drawing up policies and strategies at all levels.
Ladies and gentlemen:
I would like to take this opportunity to wish those of you who have come to
Mozambique for this Seminar on Ecotourism in Africa a very good stay. I hope the
results will make a positive contribution to the World Ecotourism Summit to be held in
May 2002 in Quebec, Canada.
Finally, I trust that all the participants in this seminar will be able to enjoy the
traditional hospitality of Mozambique.
The Government of the Republic of Mozambique wishes you every success in this
Seminar.
I now solemnly declare the Seminar on Planning, Development and Management of
Ecotourism in Africa open.
Thank you very much.
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CONDITIONS FOR SUSTAINABLE
ECOTOURISM DEVELOPMENT AND MANAGEMENT
Speech by Mr. Eugenio Yunis,
Chief, Sustainable Development of Tourism Section,
World Tourism Organization
There have been many attempts to define ecotourism, but at the World Tourism
Organisation we feel that many such efforts may be unnecessary and useless, since there
are many varieties of nature-related tourism that can legitimately be called ecotourism.
If a strict definition is given, then many practitioners, both on the supply and demand
side, may feel that their own form of ecotourism has been left outside the official
definition.
Roughly speaking, therefore, we will accept that “Ecotourism is tourism practised in
relatively undisturbed natural areas, for the main purposes of admiring and
learning more about them”; intrinsic to this definition is the need for ecotourism to
produce a minimal impact on the area visited. Also useful is the definition by the
European Federation of National Parks, who defined sustainable tourism in natural
areas as: “all forms of tourism development, management and operations which
maintain the environmental, social and economic integrity and well-being of natural,
built and cultural resources in perpetuity.”
For more than a decade, WTO has been carrying out studies and research, seminars and
symposia and producing publications and papers on the subject of Ecotourism, with a
view to assisting governments and tourism enterprises in their efforts to better
understand this segment of the industry, meet the needs of consumers more effectively
and ensure that this segment, more than any other, develops and operates in a
sustainable fashion.
The sustainability of ecotourism development and management is, or at least should be,
a top priority for all governments, central and regional alike, local authorities, tourism
enterprises and their trade associations.
Let us take this opportunity to make it clear that the concept of sustainable tourism
should not be confused with ecotourism. The position at WTO is that all tourism
activities, be they geared to holidays, business, conferences, congresses or fairs, health,
adventure or ecotourism itself, must be sustainable. This means that the planning and
development of tourism infrastructure, its subsequent operation and also its marketing
should focus on environmental, social, cultural and economic sustainability criteria, so
as to ensure that neither the natural environment nor the sociocultural fabric of the host
communities will be impaired by the arrival of tourists; on the contrary, local
communities should benefit from tourism, both economically and culturally.
Sustainability implies that enterprises, as well as the communities in which they
operate, have something to gain from tourism.
For ecotourism, sustainability is a much stronger imperative than for other forms
of tourism. Yet, as we see in any other form of tourism, unsustainable ecotourism is
practised in many regions and countries, putting at risk the survival of the natural
environment that is the very bedrock of the ecotourism business and, more serious still,
detracting from and even discrediting this activity.
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What elements or features should ecotourism supply possess to be sustainable in the
long term? The features and conditions that appear to be as the most fundamental are
the following:
•

Ecotourism must contribute to the conservation of natural areas and the
sustainable development of adjacent areas and communities.

•

Ecotourism requires specific strategies, principles and policies for each nation,
region and area. It cannot be developed in an anarchic and disorderly way if it is
to be sustainable in the long term.

•

Ecotourism needs practical and efficient systems of coordination between all the
players involved, including governments, private enterprises and local
communities.

•

The planning of ecotourism must include strict criteria for territorial zoning,
including reserves and low-impact and medium-impact areas.

•

The physical planning and design of ecotourism facilities, especially hotels and
other means of accommodation, restaurants and tourist information centres in
national parks, should be carried out in such a way that any negative impact they
may have on the natural and cultural environment is minimized; ideally, building
materials, architectural styles, furniture and décor should be local, and lowpollution energy sources should be used.

•

Similarly, the means of transport and communications to be used in ecotourism
areas by both tourists and the companies providing services to tourists should
have a low impact. Sports involving noisy or heavily contaminating means of
transport should definitely be prohibited in these areas.

•

The practice of ecotourism in national parks and other protected areas (e.g.
archaeological parks or places of religious pilgrimage) should strictly comply with
the management rules of such areas.

•

Appropriate legal and institutional mechanisms should be established at national
and local level to facilitate and make effective the orderly participation of local
communities in the processes of planning, developing, managing and regulating
ecotourism.

•

Consistent with the foregoing, mechanisms should be set up that would enable a
sizeable proportion of the income resulting from the arrival of ecotourists to be
channelled to the local communities and/or, in uninhabited areas of national parks,
to conservation of the natural heritage.

•

It is however important to ensure that ecotourism is a good business, that is to say,
that it should also be economically sustainable. In other words, if ecotourism is
not profitable for enterprises it will not be engaged in and yield no benefits for the
host communities. It is worth recalling that the ecotourism business should be
highly sensitive to ecological and cultural aspects.
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•

All those concerned with the ecotourism trade, including the host communities
themselves, local governments and, of course, businessmen, must be aware of the
costs of mitigating the possible negative effects of the ecotourism activity. These
effects and the costs of averting them should be assessed beforehand and be
included in the cost-benefit analysis of any ecotourism project.

•

Compliance with tourism regulations should be improved and be stricter in the
case of ecotourism, combining supervision and monitoring with awarenessheightening campaigns, fuller information to ecotourists and the training of
service suppliers.
Self-regulation systems should be encouraged and duly
checked.

•

Consideration should be given to the prospect of establishing a certification
system for self-styled ecotourism facilities and operations, at least at regional
level and possibly also on a global scale, to guarantee that their quality is
consistent with ecotourism principles and regulations.

•

Education and training are prerequisites for a sustainable ecotourism activity.
Executives and managers of companies, as well as their employees and the local
population should receive training on general and specific aspects of ecotourism,
tailored to the needs of each. In particular, ecotourism needs highly-qualified
guides, so far as possible natives of the actual locality or area.

•

Ecotourists need detailed and specialized information, both before and during
their trip. The provision of complete, good quality information is one of the
elements that differentiate the ecotourism experience from traditional tourism.
Various forms can be used to provide the information, including pamphlets,
brochures, books and other graphic material, interpretation/visitor centres or
ecomuseums (which ideally should use traditional architecture and materials from
the locality), properly signposted nature trails, other interpretation programmes
and, of course, guides.

•

Catalogues, pamphlets and brochures on ecotourism should contain substantial
information on the experience to which potential tourists are invited; details on
flora, fauna, orography, geology and, in general, on the biosystem to be visited are
fundamental to all advertising concerning ecotourism, without overlooking
truthful information on means of accommodation and catering or omitting

•

Recommendations on what may and may not be done at the destination. All this
will be appreciated by the potential customer and enable him or her also to
discriminate between genuine ecotourism operators and others that only seek to
take advantage of a fashion.

•

Both the marketing channels and tools, and the means for promoting ecotourism
products should be consistent with the type of tourism the consumer is being
offered, on the one hand, and with the typology of the ecotourists, on the other. In
this segment, certain commercial practices more suited to mass tourism, such as
all-inclusive package tours, excessive surcharges for the use of a room by one
person and inflexible dates and flight times, are inadmissible.
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Additionally, we would like to provide some basic guidelines for ensuring that tourism in
national parks and natural protected areas contributes to their preservation and does not
produce negative impacts. These are seven:
1. ZONING: It is fundamental to define, in all protected natural areas, zones with different
uses and use intensity. Tourists cannot normally be allowed in all parts of the protected
area, or at least not all of them at the same time or in the same number.
2. TOURISM DEMAND MANAGEMENT: Tourism global demand for a natural area must
be managed, and this can be made through a combination of various instruments: a)
determining the total maximum number of tourists/visitors that can be accepted in the
area, per day and/or per annum; b) establishing a pricing policy in line with the acceptable
maximum number of visitors; c) define marketing, distribution and promotion policies in
line with the pricing policy and with maximum demand numbers.
3. DESIGN FOR TOURISM MANAGEMENT: Design any management infrastructure as
well as tourist facilities in the area keeping in mind that they are to be used by tourists.
Use local materials and local styles (eco-design) in all buildings within the area,
incorporating all environmentally friendly technologies available (solar energy, natural
ventilation and illumination, recyclable materials, classified waste disposals, etc.) Build
pedestrian paths and harden intensive use areas. Establish a comprehensive waste
management system.
4. CROWD MANAGEMENT: Design tourist routes within the area in order to manage
tourists’ movements; establish timing and sequencing programmes and implement them
with appropriate information and signposting; set up norms concerning the use of vehicles
within the area; establish access and stop points in line with timing and sequencing; etc.
5. CONTINUOUS MONITORING OF IMPACTS: Establish a comprehensive site inventory
with the double purpose of: a) selecting what species can be of greatest interest to the
tourists, and b) allowing to take periodical inventories or counts of species. Undertake
regular ecological audits to measure any impacts from tourism. Set up a battery of
indicators and the corresponding data collection system.
6. BEHAVIOUR MANAGEMENT: Establish, disseminate and enforce rules for the
behaviour of tourists. Set up a code of practice for tour operators marketing the area and
also for the tourists. Educate neighbouring communities, protected area staff, and tourists
on the importance of preservation in general and on specific endangered species that may
be present in the area. Provide ample information to tourists, before and during their visit
to the area, including descriptive information about the area and its habitat, dangers and
risks, endangered species, “do’s and don’ts” within the area, etc.
7. PROFIT SHARING FOR LOCAL CONSERVATION AND IMPROVEMENT: Establish
mechanisms to ensure that part of the financial proceeds resulting from tourism activities
within the protected area are re-invested in the same area.
Your discussions at this Seminar will certainly enhance the above guidelines and make a
valuable contribution to the World Ecotourism Summit, the themes of which have been
outlined and are appended to this report (Appendix 3.).
Thank you very much.
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GLOBAL AND REGIONAL TOURISM TRENDS
Presentation of Mr. Ousmane N’Diaye,
Regional Representative for Africa
World Tourism Organization
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Note: This power point presentation is also available on the Internet at
www.world-tourism.org , under Sustainable Development of Tourism, International
Year of Ecotourism and the Mozambique Seminar.
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CONTRIBUTION OF ECOTOURISM
TO SUSTAINABLE DEVELOPMENT IN AFRICA
Presentation of Dr. Harold Goodwin,
WTO Expert

I first became involved in the issue of ecotourism when, back in the 1980s and early
1990s, I was taking relatively wealthy groups of British tourists around the world
visiting some of the most spectacular national parks, nature reserves and other areas of
outstanding natural beauty. I began to see the slogan “Take only photographs, leave
only footprints” put up in more and more national parks. As I reflected on what the
slogan meant, I became increasingly concerned about the lack of contribution from the
groups that I was leading, to the economy and to the preservation of the wild and
beautiful areas that they were visiting.
In Ljubljana in 1997, a Swedish NGO mounted a campaign using the slogan “Tourism:
your everyday life is their adventure”, and in a way the slogan makes the same point. If
relatively wealthy international tourists, and for that matter relatively wealthy domestic
tourists, are visiting these wild and remote areas often in marginal, rural economies we
ought to be looking hard at the contribution that those tourists can make to the
preservation of wildlife and habitat and, perhaps more importantly, the contribution to
local economies within which the national park or conservation area may be the major
economic resource.
In this presentation I am going to review the contribution of ecotourism to sustainable
development; at ecotourism and natural heritage areas; the links between cultural and
natural heritage; local communities and ecotourism; and then conclude by looking at
some management issues and ways in which we might assess progress.
The tourism industry can be seen as a major burden pressing down on the protected or
conserved areas and the local communities that live adjacent to them. The aspiration of
ecotourism is to find a means of securing a sustainable yield for conservation from the
tourists and the tourism industry for which those protected or conserved areas are major
attractions. For the local communities around them those attractions are often an
important economic resource, or put in other terms, a form of natural capital from which
they may be able to secure a benefit.
Ecotourism is not a synonym for sustainable tourism. The WTO has consistently argued
that all forms of tourism (cultural tourism, nature tourism, mass tourism, business
travel, and the process of visiting friends and relatives) ought to be made sustainable.
Nature tourism is generally divided into adventure and sports tourism, passive scenery
viewing and ecotourism. Ecotourism, more than adventure and sports tourism and
passive scenery viewing, provides opportunities for interactions with local communities
and therefore has some linkages with the concept of cultural tourism.
Although tourism didn’t feature significantly in the deliberations at the 1992 Earth
Summit in Rio, the WTO and WTTC did publish Agenda 21 for the Travel and Tourism
Industry, which talked about meeting the needs of the present tourists and host regions
while protecting and enhancing opportunity for the future. The emphasis in that policy
was on the management of resources to fulfil social, economic and aesthetic needs and
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primary importance was placed on maintaining cultural integrity, essential ecological
processes, biological diversity and life support systems upon which communities are
dependent, for example, the watershed function of national parks.
WTO subsequently published a guide for local planners on sustainable tourism
development where they pointed out that in order to succeed, tourism in the community
must be planned and managed to improve the quality of life of the residents and to
protect the local, natural and cultural environment. Importantly they pointed out that
every community would contain the people who live there, property owners who may or
may not live locally, and local government. There is a broad range of interests to be
taken into account in any local community. The community may or may not share
compatible values, goals and ideas about developing tourism – it is not unusual for there
to be considerable conflict about the forms of tourism which should be created or
permitted in any particular area. This conflict needs to be resolved.
Cater and Goodall back in 1992 identified three primary requirements for sustainable
tourism. First, meeting the needs of the host population in terms of standards of living in
the short and long term; second, satisfying the demands of increasing tourism numbers
and continuing to attract them in order to achieve an improved standard of living; and
third, safeguarding the environment for this purpose. The diversity of the requirements
for sustainable tourism is indicative of the management difficulties in achieving all
three objectives simultaneously.
It was at CSD 7 (Commission for Sustainable Development, 7th round of meetings) held
in New York in 1999, that the mounting concern amongst NGOs and others about the
dominance of the green agenda in the treatment of tourism post-Rio came to the surface
and effectively caused a change in emphasis. In the first seven years after Rio, the triple
bottom line (economic, social and environmental concerns) was heavily biased towards
environmental concerns and this meant that relatively little attention was paid, in that
period, to the economic and social aspects. The environment has really triumphed over
development in the consideration of tourism since Rio.
Particularly in Britain, but also in others parts of Europe, the idea of Ecotourism has
been somewhat tarnished as green-wash. As Kelman has pointed out “a tour advertised
as environmentally friendly can be just as suspect as many of the products tarted up
with green packaging at your grocery store”. A wealth of descriptions have been used
for ecotourism products: ecotour; ecotravel; ecosafari; eco(ad)ventures; ecovacation;
ecocruise. These eco-labels have been attached to a very wide range of products. It has
been used to mean environmentally friendly travel, some form of alternative tourism,
soft tourism, low impact tourism, green tourism or in a harder form, ethical travel.
Lacking a firm definition based on consensus the concept has been abused and debased
in some of the important originating markets.
Ecotourism is primarily an aspiration, meaning different things to different people.
Perhaps the most widely accepted definition is that of The Ecotourism Society in 1991
when they defined ecotourism as “responsible travel to natural areas that conserves the
environment and sustains the well-being of local people”. Certainly ecotourism offers
an opportunity to celebrate cultural and natural diversity; to consider the relationship
between the diversity of peoples on this planet and the places they inhabit; and it creates
the opportunities to empower hosts and make a reality of Valene Smith’s ideas of hosts
and guest.
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Relatively little is known about the market for ecotourism. In preparation for the
International Year of Ecotourism in 2002, the World Tourism Organisation has
commissioned a series of studies of the market for ecotourism which are being
conducted during early 2001. These surveys are being undertaken in Germany, Spain,
France, the UK, the USA and Italy. The WTO has defined nature-based tourism as
forms of tourism in which the main motivation for tourists is the observation and
appreciation of nature. Ecotourism is seen as a subset of nature tourism and it is defined
by the WTO for research purposes as “all nature-based forms of tourism in which the
main motivation of the tourists is the observation and appreciation of nature as well as
the traditional cultures prevailing in natural areas”. Ecotourism is seen as having
education and interpretation features and generally, but not exclusively, being organised
by specialist tour operators for small groups. The service provider partners in the
destination tend to be small, locally-owned businesses.
Ecotourism is expected to minimise its negative impacts upon the natural and sociocultural environment and to support the maintenance of natural areas which are used as
ecotourism attractions by generating economic benefits for host communities, and the
organisations and authorities which manage natural areas for conservation purposes.
Equally importantly, it is expected to provide alternative employment and income
opportunities for local communities who live in and around the natural areas visited by
tourists.
Ecotourism is expected to increase awareness of the importance of conservation and
natural and cultural assets both among locals and tourists. It is also expected to increase
the opportunities which exist to use ecotourism to generate supporters of conservation
amongst domestic tourists.
The major challenge is really to turn nature tourism into ecotourism. If nature tourism
is the marketing of natural landscapes and wildlife to tourists, ecotourism has to achieve
far more. It needs to do four things:
• Maximise revenues to local people
• Maximise revenue to conservation
• Minimise negative impacts
• Make the case for conservation.
In 1982 the IUCN recognised the tourist potential of national parks. In 1992 at the 4th
World Parks Congress, the IUCN argued that tourism in protected areas “must serve as
a tool to advance protected areas objectives for maintaining ecosystem integrity,
biodiversity, public awareness, and enhancement of local people’s quality of life”.
Thereby recognising the links between cultural and biological diversity.
Clearly it is important for the long-term conservation of parks that only sustainable
tourism is permitted within their boundaries. The European National Parks Federation
has called for (1) close co-operation with protected area authorities from tourism; (2)
high levels of environmental knowledge among tour operators to national parks; and (3)
for practical and financial contributions from the industry. They argue that there is a
need for rules to govern the promotion and marketing of tourism to national parks so
that the resources of the parks and the opportunities they offer for wildlife viewing are
properly communicated to potential visitors, and that there should be guidelines for the
involvement of local communities. The federation has also called for higher standards
for design and operation of tourism facilities within parks.
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There is now a host of specific examples from around the world which shows that it is
possible for ecotourism to national parks and other conserved areas to make a
difference. However, it is important to recognise that tourism is a business, and that
domestic and international markets are critical for the development of successful
tourism, and particularly ecotourism in national parks and other protected areas.
One of the characteristics of nature and eco- tourism is that the tourists travel to the
factory to consume the product which means that their impact on the factory needs to be
carefully managed and this raises a range of carrying capacity issues. On a positive note
however, the fact that tourists travel to the park creates economic opportunities for local
communities both through employment and opportunities for the development of new
enterprises. In this way tourism can become part of a wider rural development strategy
round national parks and can contribute to the diversification of the local economy by
avoiding mono-cropping. It is as dangerous for a local community to become totally
dependent on tourism as it is for it to be totally dependent on any one cash crop.
The successful delivery of ecotourism around national parks and the turning of nature
tourism into ecotourism requires partnerships between local government and national
government and between the public and private sectors in order to achieve change.
The institutional frameworks for change require the involvement of government with
both national and local strategies. These strategies need to be developed with the
support of the protected area managers and with public and private partnerships. Only a
co-operative approach will be successful in developing ecotourism, and in turning
nature tourism into ecotourism. Issues of land ownership, in parks, conservancies,
community reserves and trans-boundary parks, are important in that they determine
where the flows of benefits associated with ownership go. Perhaps more important is
the improvement of the local economy through the development of diverse tourism
offers linked to nature-orientated tourism, and the extent of the linkages to the local
economy in order to minimise leakages.
At the international level various intergovernmental organizations, NGOs and private
sector associations are developing strategies to increase the benefits to local
communities and to conservation from tourism. The regional preparatory meetings
currently organized by WTO, leading up to the World Ecotourism Summit (Quebec,
Canada, 2002) will provide opportunities to review ecotourism experiences, share
examples of good practice and to develop strategies for turning more nature tourism into
ecotourism.
There is a need for more comparative studies to look at relationships between tourism,
conservation and local community benefits around parks. It is only by measuring the
effectiveness of different strategies and looking carefully at what works and what does
not work that it is possible to spread and deepen good practice. Recent research on propoor tourism suggests that there is potential to use tourism to natural areas to provide
income opportunities for poor people. We need to find ways of increasing the revenues
from the ecotourism and nature tourism markets, and then directing those revenues
towards the poor so there can be a positive impact on the livelihoods of local
communities.
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Pro-poor tourism is defined as tourism which generates net benefits for the poor,
situations where the benefits to the poor are greater than the costs. With this approach,
the focus is less on the total volumes and revenues associated with tourism and more on
who benefits from those revenues and from the tourists. The poor benefit through the
expansion of employment opportunities, through skills development and capacity
building, through linkages into the informal sector and through diversified livelihoods
and the earning of supplementary income to increase the standard of living of local
people able to become involved in the tourism industry.
There is an ongoing debate about the relationships between parks and people. Some
conservationists argue that the most important thing is to keep people out, as the risks of
tourism are too great. This strategy is often summarised as “fines and fences”. The
conservation argument is that you can achieve more of a contribution to conservation
through community-based conservation, such as the CAMPFIRE programme, and
Integrated Conservation and Development Projects.
The idea of using tourism to support conservation is not a new one. As early as 1972
Norman Myers argued that tourism creates an incentive for conservation and in 1976,
Budowski argued that there was a potential symbiosis between tourism and
conservation. It is disappointing how little progress has been made in the last 25 years.
Tourism can make both direct and indirect contributions to conservation. The direct
contribution is where tourism provides income to national parks or other conserved
areas which assists, to a greater or lesser degree, in maintaining the asset – it is a
reinvestment in the natural capital of the conserved area. An indirect contribution to
conservation is made where tourism provides sufficient revenues and additional
livelihood opportunities for local communities so that they value the conservation area
they live in or adjacent to.
Parks are significant tourist attractions. For example, a research on tourism,
conservation and sustainable development undertaken for the British government’s
Department for International Development in 1996, demonstrated that the rate of growth
in tourism arrivals in Keoladeo National Park (India) was 7% per annum, in Komodo
National Park (Indonesia) 15% per annum and in Gonarezhou National Park
(Zimbabwe) 10% per annum in the period 1991 – 1995. Throughout the 1990s, all of
these parks were significantly outstripping the international tourism trend rate.
Parks attract relatively wealthy international and domestic consumers to marginal and
poor rural areas. Parks therefore provide opportunities for economic development, if
integrated rural development can be secured on the back of the extra demand
represented by tourists visiting the area.
The assets of the poor include wildlife and culture, and there are often ways in which
they can capitalise upon those assets through tourism. There are strong links to be made
between cultural and natural heritage. The natural heritage of landscape and rivers, sea,
scenery, habitat and species, and the experience of the wilderness are well known.
Farming is something of a halfway house between natural and cultural heritage. Many
of the aspects of local culture which tourists find attractive, for example, vernacular
architecture, arts and crafts, food and drink, and the living culture of music and dance,
are intimately related to the environment in which local peoples live. The archaeology
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and history of the area reflects changing human relationships with particular ecosystems
and habitats.
In the framework of the above-mentioned research, tourists to national parks at
Keoladeo, Komodo and Gonarezhou were asked about how important different aspects
of their trip were in determining their motivation for travel.
At Keoladeo National Park in India, 45% of people said that culture was their most
important motivation for travel compared with 30% for wildlife. At Komodo National
Park in Indonesia, 57% of people said that culture was the most important reason for
their travel, 19% referred to landscape and only 7% to wildlife. In both the Asian
examples, culture was overwhelmingly the most important motivation for travel for
international tourists, even when being interviewed in the context of a national park
wildlife experience.
By comparison, at Gonarezhou National Park in Zimbabwe,
wildlife was rated as most important for 66% of the visitors we surveyed, landscape
20% and culture a mere 9%. It is very clear from these figures that the tourists we
interviewed in the park in Gonarezhou and in the conservancies in the south-east
lowveld were much less interested in the local culture than were the tourists in Keoladeo
and Komodo. Part of the explanation for this is that far more of the tourists in
Gonarezhou were regional travellers from other parts of Africa, but it does reflect the
undervaluing of culture to tourism in Africa. There is much more to be done in
developing the cultural dimension of the tourism product in Africa and in celebrating
the cultural diversity of the continent. As has been argued consistently in the literature
dealing with both livelihood and pro-poor approaches to tourism development, one of
the major assets of the poor is their culture.
When we asked local communities in lowveld Zimbabwe in 1996 how they thought that
they might become involved in tourism and earn money from it, a third of respondents
talked about producing and selling handicrafts, nearly 17% talked of being guides, just
over 10% mentioned entertainment, and 8% mentioned building a cultural village. By
comparison, 12.5% talked about producing agricultural goods for the tourism industry
and 5.5 % talked about setting up an enterprise to become involved in tourism. Local
communities do identify ways in which they can become involved in the tourism
industry, but it’s heavily orientated towards cultural products.
When we asked the same communities about the barriers that they faced in becoming
involved in tourism, they identified the absence of viable products and services,
problems about access to the markets and the location as significant factors in
preventing their involvement in the industry. They explicitly referred to enclaves and
the difficulties of accessing tourists in inclusive hotels and on safari, and called for and
sought better linkages with the formal sector and capacity building.
How can local communities become involved in ecotourism? More effort needs to be
put into creating employment and better employment through training and progression.
The development of linkages into the local economy and the local sourcing of goods
and services would do much to reduce leakages from the local economy and to
maximise the benefits of tourism to natural areas. There is much to be gained from
community benefits and planning gain, tourism development can bring roads, fresh
water, sewage and waste treatment systems to areas which otherwise would not have
developed them.
There is a significant potential role for local communities in
developing and selling complementary products to tourists brought to the area by
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existing local tour operators. These complementary products might include: guided
visits to villages, local food, dance and story-telling and perhaps most significantly local
craft sales. These products would not compete with the operators who provide wildlife
viewing (a market which is normally too expensive for the poor to access and one which
carries significant business risk).
One of the most important roles in the tourism industry is that of the guide, which in the
leisure environment of tourism, equates to the role of teacher. One of the issues which
concerns local communities around Hwange National Park (Zimbabwe) is that they do
not themselves provide the guides for visits to villages there. Central to the idea of
empowering local communities is the role of local guides coming from the villages
being visited. Local communities are empowered if they provide the guide-hosts and
function as informal teachers as they guide visitors around their villages. Only through
this form of empowerment can local communities realise the status of being hosts and
of having guests.
In order to manage nature tourism and ecotourism five things need to be achieved:
• Minimising negative impacts on local people, habitats and species.
• Maximising incomes and other benefits for local communities.
• Maximising revenues for reinvestment in conservation
• Making the case for conservation particularly to domestic visitors who have the
opportunity to influence government policy.
• Providing quality experiences for sustainable business, encouraging word of mouth
and recommendation and the return of visitors, particularly domestic and regional
visitors.
In ‘Changing the Nature of Tourism’ published by the British government’s Department
for International Development in January 1999, the central role of park managers and
conservationists in managing nature tourism into ecotourism was recognised. Protected
and conservation area managers can increase direct income to conservation through
higher admissions charges and other fees for guided walks, boating trips, facility fees
and concessions. They can help create an environment where local tourism businesses
can thrive by providing marketing through visitor information centres and encouraging
tourists to engage in local communities. They can offer local people employment
opportunities within the park.
It’s very clear that the development of the tourism industry will continue to be driven by
the attitudes of its consumers. Consumers need better information on who benefits from
the money they spend and how they could spend the money differently in order to
increase the benefits for the local community. They need information about the
environmental impacts of their trip and what they can do to mitigate those
environmental impacts from carbon sequestration to reduce the impact of their flight to
the way they should behave within national parks.
In analysing the case studies it is important to look at how the aspiration for ecotourism
is being realised and can be realised, and to try to learn from the experience of others
about how to be more effective in our own work.
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In thinking about the case studies it is useful to consider:
• What is the objective?
• What has been delivered?
• What are the levers of change?
• Who can pull the levers?
• What are the priorities?
• Transparency, measuring results and monitoring impacts.
The discussions at this Seminar will help to consider these aspects and provide inputs to
the World Ecotourism Summit (Quebec, Canada), following the four themes already
described.
The conclusions of this Seminar will be carried forward to the Quebec Summit in May
2002.
Thank you.

Note: The power point version of the above presentation is available on the Internet at
www.world-tourism.org , under Sustainable Development of Tourism, International
Year of Ecotourism and the Mozambique Seminar.
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ECOTOURISM IN MOZAMBIQUE
Presentation of Mr. Albino Celestino Mahumane,
Director of Planning and Cooperation, Ministry of Tourism,
Republic of Mozambique
I – Introduction
Mozambique has approximately 18 million inhabitants over an area of 799,380 km2,
giving a density of 28.6%. It has approximately 2,500 km of coastline.
The country is currently carrying out a process of market-based economic reform in
which the development of economic activities is orientated to the private sector, with
the Government and the State being responsible for defining policies, establishing
regulations and assisting the private sector in achieving its objectives.
The Government of Mozambique considers tourism to be a priority area in the current
process of economic recovery, minimisation of poverty and development. It has
therefore taken a number of actions:
(a)
(b)
(c)
(d)

the Ministry of Tourism was created in 2000;
the National Tourism Policy received approval in 1995;
guidelines for the development of 4 priority strategic areas were approved;
the Commission for Facilitation of Tourism was set up, this being an
interministerial committee at minister level which aims to remove obstacles and
speed up the process of tourism development;
(e) the legislation is being reviewed with a view to adapting it to the current
situation, especially with regard to environmental matters in the process of
development of tourism activities.
II – Ecotourism, a challenge for Mozambique
To talk of ecotourism in Mozambique is to talk of challenges, of the aim of
guaranteeing tourism in the future.
Why? Because tourism in Mozambique is based on its natural resources, and the link
between these resources and communities is crucial for development in the medium and
long term.
Because development worldwide and the needs it creates are fast reducing natural
spaces. They are therefore being increasingly appreciated and sought. Will we be
prepared to take up the opportunities offered by the market within parameters of
sustainability so that the benefits will last for future generations?
When we talk about ecotourism here in Mozambique we have to refer to the following
points:
(i)
(ii)

Natural resources and their strategic location;
Infrastructure: roads, airports, telecommunications, water and electricity,
health services;
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(iii)
(iv)
(v)

Communities: average levels of training and organisation;
Institutional and legal framework: development policy
Some commercial practices in the industry, especially in ecotourism: sale of
packages versus tourism destination receipts.

Ecotourism in Mozambique is still in the early stages because for historical reasons the
most popular sub-segment of the leisure industry is still classic sun-and-beach tourism.
This means that most of the country’s tourism accommodations are located on the coast,
where there is a concentration of economic activities and of various social groups,
giving rise to potential conflicting interests.
Ecotourism
component.
of greater
ecotourism,
exclusion.

is also a challenge for the private sector because of its possible social
We need to reflect together on the training of local staff and on the creation
opportunities for local communities to participate and benefit from
thus preventing this industry from being wrongly seen as one that promotes

III - Potential for the development of ecotourism
Because of its location, Mozambique has a long coastline and therefore ample resources
including many tropical islands and beaches. Like most countries in Sub-Saharan
Africa, Mozambique also has exceptional fauna and flora which are very attractive for
tourists, including the so-called “Big Five”, as well as its marine fauna, nature reserves,
mountains, lakes and lagoons, thermal waters, landscapes, etc.
Initiatives have therefore been established to promote trans-border natural areas, in
which Mozambique, together with neighbouring countries, will use the ecological
corridors to create areas of conservation which, because of their size, provide greater
freedom for the animals, joint management and enhanced tourist attractions. At the
present 2 areas in the south of the country have been officially established.
In addition, Mozambique also has diverse cultural assets which should also be
promoted. All these resources offer great potential for the diversification of tourism
packages. The combination of sun-and-beach tourism, nature tourism and cultural
tourism is an important possibility because of the large extention of beaches, and the
existence of over 104,552 km2 conservation areas in the form of:
Ø
Ø
Ø
Ø
Ø
Ø

4 national parks;
5 wildlife protection reserves;
13 nature reserves;
13 ‘cotadas’;
8 haciendas;
6 programmes for natural resource management

Clearly, on their own, the natural resources cannot perform miracles. Quality
infrastructure may be a determining factor in today’s competitive world. In the 1990s,
Mozambique began a programme for restoring the infrastructure that was destroyed
during the armed conflict, especially in rural areas and in the main corridors providing
links with neighbouring countries.
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Practically all investment in tourism accommodation is carried out with foreign capital
because of the poor local financial capacity.
The promotion of inter-sectoral linkages is seen by the Government as crucial for the
success of tourism. One of the priorities is to carry out studies into similar experiences
in the country with a view to applying them to the tourism industry.
Surely the experiences in agriculture in the production of cotton or more recently in the
production of sugar cane should be useful? Or the MOZAL experience, which was a
very complex project promoting inter-sectoral linkages on a large scale. Clearly, private
sector and its associations have an important role to play.
IV – The role of communities
When talking of the development of ecotourism, we have to talk about the integration of
local communities. But how can this be done considering we have a very low level of
schooling? This is one of the challenges our society has to face through tis Government,
the private sector and the communities themselves. Training has to be promoted so that
communities can benefit from this development through job creation, local initiatives,
the creation of income-generating activities and activities related to accommodation and
catering. Within the communities, there must be an awareness of what tourism is,
because only if this exists will it be possible to reap its benefits, and prevent the
negative effects of the development process.
The limited degree of diversity in the services offered to tourists by tourism
establishments located in rural areas also holds back the involvement of communities in
income-generating activities.
There are some examples in the country of community participation in ecotourism
activities such as the National Park of Bazaruto, the Tchuma-Txato Initiative and the
Niassa Reserve.

V - Prospects
Mozambique has a policy for promoting sustainable tourism but its success depends on
the availability of resources, although these are limited. Concrete steps are being taken
to achieve the objectives but the process is relatively slow.
Transfer of the areas of conservation to the Ministry of Tourism is one of the important
steps for the implementation of the objectives defined in the National Tourism Policy
for sustainable development of tourism and ecotourism.
Thank you very much
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Annex 2
Case study presentations

There were 21 case studies presented during the Seminar representing a rich variety of
topics, scopes, geographical ol cations and stakeholders from the public, private , NGO
sectors and local communities alike. The following case study presentations are
available on the Internet at www.world-tourism.org , under Sustainable Development of
Tourism, International Year of Ecotourism and the Mozambique Seminar.
Theme 1: Development of ecotourism in national and wildlife parks, protected and
other natural areas
“The Niassa Reserve: Partnership between the private sector and the government
promoting conservation and tourism development”
Presentation by Mrs. Anabela A. RODRIGUEZ, General Manager, Society for the
Development and Management of the Niassa reserve, Mozambique
“Experience of Tanzania national parks on planning, development and management of
ecotourism”
Presentation by Mr. Lota MELAMARI, Director General, Tanzania National Parks,
Tanzania
“Development of ecotourism in protected and other natural areas of Uganda”
Presentation by Mrs. Mary Grace MBABALI AULO, Senior Tourist Officer, Ministry
for Tourism, Trade and Industry, Uganda
“The case of the Lope Reserve”
Presentation by Mr. Samuel MINTSA-MINDONG, Technical Counsellor of the
Minister, Ministry of Trade, Tourism, Industrial Development and Craft Trades, Gabon
“Policy and Institutional Context for Transboundary Natural Resources Management in
Southern Africa”
Presentation by Mr. Machengwa MORSE, USAID Regional Centre for Southern Africa,
TBNMR Activity Manager, Botswana
“Tourism Development in Parks and Protected Areas of Namibia”
Presentation by Mrs. Maria KAPERE, Director, Resource Management, Ministry of
Environment and Tourism, Namibia
“Ecotourism in Kenya”
Presentation by Mr. Samuel Constantine Okungu, Assistant Director of Tourism,
Ministry of Tourism, Trade and Industry, Kenya
“Ecotourism and Spatial Development Initiatives – South Africa”
Presentation by Dr. Patrick MATLOU, Deputy Director-General (Tourism),
Department of Environmental Affairs and Tourism, South Africa
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Theme 2.: Involvement of local communities in ecotourism activities
“Community participation in ecotourism activities, Bazaruto Archipelago”
Presentation by Dr. Augusto CORREIRA, Administrator, Bazaruto National Park,
Mozambique
“Involvement of local communities in ecotourism activities using tourism as a tool in
sustainable community development – Uganda”
Presentation by Ms. Elissa WILLIAMS, Programme Advisor, UCOTA – The Uganda
Community Tourism Association
“Framework of the Tanzania Cultural Tourism Programme”
Presentation by Mr. Thomas OLE SIKAR, Project Manager, SNV – Cultural tourism
Programme, Tanzania
“Phinda Game Reserve: Change of land-use from cattle to game with benefits to local
communities.”
Presentation by Mr. Les CARLISLE, Conservation & Regional Project Manager,
Conservation Corporation Africa, South Africa
”Ecotourism in Cameroon, the case of the Mount Cameroon Ecotourism Organization ”
Joint presentation by M. Pascal TATIEZE TEMGOUA, Chief, Division of Tourism Sites,
Ministry of Tourism, Cameroon and Mr. David Ndumbe MOSISA, Board Secretary,
Mount Cameroon Ecotourism Organization
“Kakum National Park, Ghana: A Regional Tourism and Conservation Success Story”
Presentation by Mr. Stephen EDWARDS, Manager, Ecotourism Development
Programme, Conservation International, USA
“Comparison of the integration of local communities in two South African lodge
operations: Rocktail Bay (Wilderness Safaris) and Ngala Game Reserve (Conservation
Corporation), South Africa”
Presentation by Ms. Anna SPENCELEY, Research Associate, Institute of Natural
Resources, South Africa
“Involvement of local communities in ecotourism (Buttoma Community – Bwindi
Impenetrable National Park”
Presentation by Ms. Lilly AJAROVA, Tourism Development Manager, Uganda Wildlife
Authority
Theme 3: Management of facilities, visitors and activities related to ecotourism
“Management of facilities, visitors and activities related to ecotourism - Moremi Game
Reserve”
Presentation by Mr. Mophutholodi MODISE, Wildlife Officer (Tourism), Department of
Wildlife and National Parks , Botswana
“The African Dream Project: Linking the splendours of Africa in a continuous network
of Afrikatourism routes”
Noel N de VILLIERS, Open Africa, South Africa
____________________________________________________________________________________
WTO Seminar on Planning, Development and Management of Ecotourism in Africa
(Maputo, Mozambique, 5-6 March 2001)

39

“The Nianing area: An example for the management of visitor facilities related to
ecotourism activities”
Presentation by Mr. Ibrahima CAMARA, Director of the Cabinet, Ministry of Tourism,
Senegal
“Information supply on lesser known, but abundant animals: the ecotourism potential of
Herpetofauna in South Africa”
Presentation by Mr. Jaco LOUBSER, Scientist, Department of Zoology
University of Stellenbosch, South Africa
“Unlocking the Potential of African Resources: The Tale of Two Trails – South Africa”
Presentation by Mr. Paul BEWSHER, Ecotourism Afrika Trust, South Africa

____________________________________________________________________________________
WTO Seminar on Planning, Development and Management of Ecotourism in Africa
(Maputo, Mozambique, 5-6 March 2001)

40

Annex 3.
Themes and Issues of the
World Ecotourism Summit

At the World Ecotourism Summit in Quebec, Canada (19-22 May 2002) there will be
4 main themes of debate:
Theme 1:
Ecotourism planning and product development: the sustainability challenge
Sustainable ecotourism policies at national and local levels, land use planning, use of
natural parks and protected areas, building sustainable ecotourism products,
environmental education and interpretation through ecotourism, human resource
development for ecotourism operations, balance between development and conservation
objectives, etc.
Theme 2:
Monitoring and
sustainability

regulation

of

ecotourism:

evaluating

progress

towards

Legislation, norms and other regulations for ecotourism activities, voluntary schemes
and self regulation, certification and ecolabels, measurement of impacts, indicators of
sustainability, roles of different stakeholders in ensuring compliance with regulations or
voluntary schemes, etc.
Theme 3:
Marketing and promotion of ecotourism: reaching sustainable consumers
Market research, marketing techniques and marketing channels, promotional methods,
information to tourists, ethical behaviour, public-private sector partnerships for
marketing and promotion, co-operative marketing for small ecotourism operations, etc.
Theme 4:
Costs and benefits of ecotourism: a sustainable distribution among all stakeholders
Measuring economic costs and benefits of ecotourism, assessing potential
environmental and socio-cultural impacts of ecotourism, taking precautionary measures,
encouraging local community involvement in ecotourism and related businesses,
contribution to conservation of natural and cultural assets, etc.
Throughout the four themes, the focus will be on two main issues:
- the sustainability of ecotourism from the environmental, economic and sociocultural points of view;
- the involvement of local communities in the ecotourism development process, in
management and monitoring of ecotourism activities, and in the sharing of
profits resulting from it.
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Annex 4.
LIST OF PARTICIPANTS

MEMBER STATES / ETATS MEMBRES
BOTSWANA
Mr. Solomon Basie KHUNOU
Tourism Officer (Education and Training)
Botswana Department of Tourism
P/Bag 0047
Gaborone
Tel. (267) 353.024
Fax (267) 580.991
E-mail: sbkhunou@yahoo.com
Mr. Mophutholodi MODISE
Wildlife Officer (Tourism)
Department of Wildlife and National Parks
P.O. Box 131
Gaborone
Tel. (267) 371.405
Fax (267) 312.354 / 580.775
E-mail: momodise@gov.bw, dwnp@gov.bw
Mr. Morse NANCHENGWA
TBNRM Activity Manager
USAID Regional Centre for Southern Africa
Plot # 14818 Lebatlane Rosad, G/West
P.O. Box 2427
Gaborone
Tel. (267) 324.449
Fax (267) 324.904
E-mail: mnanchengwa@usaid.gov

Mme Monique COULI MDONGO
Chargé d’Etudes
Ministère du Tourisme
BP 14808
Yaounde
Tel. (237) 224.411 / 230.420
Fax (237) 221.295
Mme Georgette NGASSA
Assistant Chargé d’Etudes
Ministère du Tourisme
BP 14808
Yaounde
Tel. (237) 224.477
Fax (237) 221.295
E-mail : ggassa@casamail.com
M. Pascal TATIEZE TEMGOUA
Chef
Division des Sites Touristiques
Ministère du Tourisme
C/o BP 14808
Yaounde
Tel. (237) 230.420
Fax (237) 221.295

CHAD / TCHAD
BURUNDI
M. Nicodeme NIMENYA
Directeur Général
Office National du Tourisme
B.P. 902
Bujumbura
Tel. (257) 224.208
Fax (257) 229.390

CAMEROON / CAMEROUN
Mme Therese BILE
Chef, Unité de la Culture et de la Coopération
Ministère du Tourisme
BP 14808
Yaounde
Tel. (237) 222.137
Fax (237) 221.295

Mr. Nuuikanoar NGARNAÏSSEM
Delegué du Tourisme – SALAMAT
BP 86
Nidjamena
Tel. (235) 524.420
Fax (235) 524.419

CONGO
M. Mody DZIAKETE
Directeur Général du Tourisme et de
l’Hôtellerie
Direction Générale du Tourisme et de
l’Hôtellerie
B.P. 456-2480
Brazzaville
Tel. (242) 813.449
Fax (242) 813.449 / 814.025
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CONGO (cont.)

GABON

M. René TONG
Conseiller au Tourisme de la Ministre
Ministère de la Culture et des Arts
Chargé du Tourisme
B.P. 456-2480
Brazzaville
Tel. (242) 814.024
Fax (242) 813.449 / 814.025

Mr. Samuel MINTSA-MINDONG
Conseiller Technique du Ministre
Ministère du Commerce, du Tourisme, du
Développement Industriel et de l’Artisanat
Boîte Postale 8434
Libreville
Tel. (241) 766.674 / 297.832
Fax (241) 772.755
E-mail: pmmboula@internetgabon.com

CÔTE D’IVOIRE
GUINEA / GUINÉE
M. Akobé Barré Pierre AKOSSI
Chargé d’Etudes
Ministère du Tourisme et de l’Artisanat
01 BP 558
Adbijan 01
Tel. (225) 589.9836
Mme Dia ATSIN ETTI
Directrice du Tourisme
Ministère du Tourisme et de l’Artisanat
20 BP 1147
Adbijan 20
Tel. (225) 2022.7774 / 2021.5375
Fax (225) 2021.9172
M. Amani Denis KOUAME
Directeur de la Protection
Direction de la Protection de la Nature
Minis tère des Eaux et Forets
20 BP 339
Adbijan 20
Tel. (225) 2021.0700
Fax (225) 2021.0990
E-mail : idpn@africaonline.co.ct

M. Thierno Abdoulaye SOW
Chef
Cellule Statistique
Ministère du Tourisme, de l’Hôtellerie et de
l’Artisanat
Corniche-Ouest, Ancien Petit Lycée
B.P. 1304
Conakry
Tel. (224) 414.994
Fax (224) 453.225

KENYA
Mr. Samuel Constantine OKUNGU
Assistant Director of Tourism
Ministry of Tourism, Trade and Industry
Nairobi
P.O. Box 54666
Nairobi
Tel. (254-2) 313.010
Fax (254-2) 217.604/213.508

MADAGASCAR
ETHIOPIA / ETHIOPIE
Dr. Theodros ATLABACHEW HYMICHAEL
Head
Development and Planning Department
Ethiopian Tourism Commission
P.O. Box 2183
Addis Ababa
Tel. (251-1) 513.991
Fax (251-1) 513.899
E-mail: iamtheo@telcom.net.et

Mr. Louis RASOLOFO ANDRIAMAHALY
Directeur General Adjoint Chargé du Reseau de
Parcs Nationaux
Parcs Nationaux Madagascar
B.P. 1424
Antananarivo
Tel. (261-20) 224.1554
Fax (261-20) 224.1539
E-mail: dgara@dts.mg
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MALAWI

MOZAMBIQUE

Mr. Leonard Prince KARONGA
Senior Tourism Officer
Planning and Development
Ministry of Tourism
Private Bag 326
Lilongwe
Tel. (265) 775.499
Fax (265) 774.059
E-mail: tourism@malawi-net

H.E. Dr. Fernando SUMBANA JUNIOR
Minister of Tourism
Ministry of Tourism
Av. 25 Setembro 1502, 3º andar
C.P. 614
Maputo
Tel. (258-1) 427.149
Fax (258-1) 421.166

Mrs. Elliah LIGOMEKA
Tourism Development Officer
Department of National Parks
Ministry of Tourism, Parks and Wildlife
P.O. Box 30131
Lilongwe 3
Tel. (265) 775.499
Fax (265) 757.584
Mr. Maynard Lymon MAGURU
Assistant Director of Tourism (Planning)
Ministry of Tourism, Parks and Wildlife
P. Bag 326
Lilongwe 3
Tel. (265) 772.702
Fax (265) 770.650
E-mail: tourism@malawi.net

MALI
M. Moussa DIALLO
Chargé d’ecotourisme et d’aménagement
Division Etude et Programmation
Office Malien du Tourisme et de l’Hôtellerie
(OMATHO)
BP 191
Bamako
Tel. (223) 225.673
Fax (223) 225.541
M. Oumar Balla TOURE
Directeur Régional du Tourisme de la Région
de Tomboouctou
B.P. 40
Ministère de l’Artisanat et du Tourisme
Bamako
Tel. (223) 321.435
Fax (223) 321.434
E-mail : oumart2001@yahoo.fr

Mr. Hiuane ABACAR
National Director of Tourism Promotion
Ministry of Touris m
Av. 25 de Setembro, 1502, 3º Andar
Maputo
Tel. (258-1) 307.667
Fax (258-1) 421.166
Dr. Albino Celestino MAHUMANE
National Director for Planning and
Co-operation
Ministry of Tourism
Av. 25 de Setembro, 1502, 3º Andar
C.P.614
Maputo
Tel. (258-1) 427.149 / 426.888
Fax (258-1) 421.166
E-mail: dinatur@zibra.uem.mz
Mr. Jossias Naftar CANDA
Inspector (Technical)
Ministry of Tourism
Av. 25 de Setembro, 1502
Maputo
Tel. (258-1) 307.667
Fax (258-1) 421.116
Mrs. Maria dos Anjos CHAVRY
Technical of Promotion
Ministry of Tourism
Julius Nyerere Avenue, 938
Maputo
Tel. (258-1) 499.728
Fax (258-1) 421.166
Email: m-chavry@yahoo.com
Mr. Antonio Arnaldo TOMÉ MULUANA
Senior Planning and Cooperation Officer
Ministry of Tourism
Av. 25 de Setembro 1018
Maputo
Tel. (258-1) 314.116
Fax (258-1) 306.212
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MOZAMBIQUE (cont.)
Mr. Helder TOMÁS
Tourism Promotion Directorate
Ministry of Tourism
Av. 25 de Setembro, 1502
P.O. Box 614
Maputo
Tel. (258-1) 426.888
Fax (258-1) 421.164
E-mail: Heltom_2000@yahoo.com
Mr. Aires ALI
Governor
Governo Provincial de Inhambane
Tel. (258-23) 20623
Fax (258-23) 20215
Mr. José Condugua ANTONIO PACHECO
Governador
Governo da Provincia Cabo Delgado
Tel. (258-72) 20210
Fax (258-72) 20950
E-mail: governo.ed@teledata.mz
Mr. Zacarias Tabul Joal Piedro SUMBANA
Secretary
CEO
Fundo Nacional do Turismo
Av. 25 de Setembro, 1203
3º Andar
Maputo
Tel. (258-1) 307.320/3
Fax (258-1) 307.324
E-mail: futur@futur.innoz.com
Mr. Marcelo AMARO
Architect (project Analist)
Ministerio de Turismo
Av. 25 de Setembro, 1502 – 3º andar
Maputo
Tel. (258-1) 307.667
Fax (258-1) 421.166
Mrs. Ana Paula BALOS
Deputy Director for Research
Ministry of Fisheries
Av. Mao Tse Tung, 389
P.O. Box 4603
Tel. (258-1) 490.406
Fax (258-1) 492.112
E-mail: apbaloi@iip.co.mz
Mr. Domingos J.R. André CASTANDE
Director Provincial
Governo Provincial Doniassa
Direccao Provincial de Industria,
Comércio e Turismo
Doniassa
Tel. (258) 20512
Fax (258) 20439

Mr. Porfirio J.P. DA SILVA REIS
Director Provincial
Direcçao Provincial de Industria, Comércio e
Turismo de Inhambane
Av. Da Revoluçao
P.O. Box 93
Inhambane City
Tel. (258-23) 20339
Fax (258-23) 20339
Mr. Antonio ELIAS
Director Provincial
Direcçao Provincial de Industria, Comércio e
Turismo de Manica
Rua de Bârué
CP 71
Chimoio
Tel. (258-51) 22235
Fax (258-51) 22235
Mr. Anselmo César GASPAR
Chefe de Dpto. de Gestión Costeira
MICOA
Av. Acordo de Lusaka, 2115
P.O. Box 2020
Maputo
Tel. (258-1) 465.843/51
Fax (258-1) 465.849
E-mail: biocoast@tropical.co.mz
Mr. José Joaquim GONÇALVES FERREIRA
Director Provincial
Direccao Provincial Industria,
Comércio e Turismo
C.P. 47
Tete
Tel. (258-52) 23160
Fax (258-52) 23160
E-mail: unido.tete@teledata.mz
Mrs. Rosa GUIRANDE
Chefe do Dep. do Turismo
Direccao Provincial Industria, Comércio e
Turismo SOFALA
Rua Major Serpa Pinto
Caixa Postal 537
Beira
Tel. (258-3) 27.282
Fax (258-3) 27.781
Mrs. Guillermina KUMAGWELO
Head of CBNRM Unit
Forestry and Wildlife National Directorate
Ministry of Agriculture and Rural Development
Praça dos Herois
Maputo
Tel. (258-1) 460.548
Fax (258-1) 460.060
E-mail: guigui@map.gov.mz
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MOZAMBIQUE (cont.)
Mrs. Laura LOFORTE GOMES
Currículum Planner
Ministry of Education
Rua Comandante a. Cardoso, 81
P.O. Box 4653
Maputo
Tel. (258-1) 425.701/2
Fax (258-1) 426.797
E-mail: lauragomes@inde.mem.mz
Mr. Inácio MACIE
Economista
Presidencia da República
Av. Julius Nyerere – 2000
Maputo
Tel. (258-1) 493.243
Mr. Joáo Eduardo MACUCHA
Director Provincial
Direcçao Provincial de Industria, Comércio e
Turismo
Av. 24 de Junho, 10
Chimoio
Tel. (258-51) 22234
Fax (258-51) 22234
Mr. Amerco MAHOMANA
Chief of Department
Fundo Nacional do Turismo
Av. 25 de Setembro, 1203, 3º Andar
Maputo
Tel. (258-1) 307.320/3
Fax (258-1) 307.324
E-mail: futur@futur.innoz.com
Mr. Ilidio MARQUES
Director Provincial
Direcçao Provincial de Industria, Comércio e
Turismo
Av. Eduardo Mondlane, 239
Tel. (258-72) 20328
Fax (258-72) 20328
Mr. José MARRENGULA
Tecnico de Gestào Ambiental
Direcçao Provincial para Coordenacào
Ambiental de Maputo-Matola
Av. Castro e Silva, 103
Maputo
Tel. (258-1) 721.842
Fax (258-1) 721.843
Mr. Neto MATESSANE
Jurista
Ministerio de Turismo
Av. 25 de Setembro, 1018
Maputo
Tel. (258-1) 306.210
Fax (258-1) 306.212

Mr. Joaquim Manaque MATEUS
Lic. Economia
Ministerio de Turismo
Av. 25 de Setembro
Maputo
Tel. (258-1) 420.979
Mr. Vasco Alberto MATHE
Vereador
Conselho Municipal de Maputo
Maputo
Tel. (258-1) 42060 / 8230.0376 / 307.276
Fax (258-1) 307.276
Mr. Carlos MATSINNE
Direcçao Provincial da Industria e Comércio
Av. Comandante Vasco Rodrigues, 60
Cidade da Matola
Tel. (258-1) 720.912
Fax (258-1) 721.976
Mr. Raimundo Vasco MATUSSE
Chief Warden of Maputo Reserve
Direcçao Nacional de Florestas e Fauna Bravia
Praça dos Herois Moçambicanos
P.O. Box 1406
Maputo
Tel. (258-1) 460.036
Fax (258-1) 460.060
Mr. Agriprigio Gabriel MAVALE
Officer of Economic Department
Ministry of Tourism
Av. Mohamed Siad Bare, 582
Maputo
Tel. (258-1) 306.210
Fax (258-1) 306.212
E-mail: mavale@hotmail.com
Mr. Samuel Justino MIAMBO
Jurista
MITUR
Av. 25 de Setembro, 1018
Maputo
Tel. (258-1) 306.210
Mr. Patricio Cornelio MWITU
Inspector Superior do Turismo
Av. 25 de Setembro, 1018
Maputo
Tel. (258-1) 306.210
Mr. Carlos RIBEIRO
Chefe de Departamento do Turismo
Direcçao Provincial de Industria, Comércio e
Turismo DPICT
Rua do Barue 284
C.P. 71
Chimoio
Tel. (258-51) 22235
Fax (258-51) 22235

____________________________________________________________________________________
WTO Seminar on Planning, Development and Management of Ecotourism in Africa
(Maputo, Mozambique, 5-6 March 2001)

46

MOZAMBIQUE (cont.)

NAMIBIA / NAMIBIE

Mrs. Celeste SARMENTO
Asessoa de Imprensa – Reporteur
Ministério do Turismo
Av. 25 de Setembro
Maputo
Tel. (258-1) 426.888

Mrs. Maria KAPERE
Director
Resource Management
Ministry of Environment and Tourism
P. Bag 13306
Windhoek
Tel. (9264-61) 284.2186
Fax (9264-61) 253.469
E-mail: drmmk@mweb.com.na

Mr. Luis SARMENTO
Director Geral
SOTIL
Av. Filipe S. Magaia 809
Maputo
Tel. (258-1) 304.098
Fax (258-1) 421.908
E-mail: luso@tropical.co.mz
Mr. Bonifacio SAULOSSE
Director Provincial
Direcçao Provincial da Industria, Comércio e
Turismo de Nampula
Tel. (258) 216.342
Fax (258) 216.343
Mr. Emidio SEBASTIÁO
Minister’s Adviser
MICOA
Rua do Kassuende, 161
Maputo
Tel. (258-1) 496.108
Fax (258-1) 496.108
E-mail: emidio_sebastiao@hotmail.com
Mr. Januario SUMBARIA
3rd Secretary
Minister of Foreign Affairs
Av. Julius Nyerere, 4
Maputo
Tel. (258-1) 491.276
Fax (258-1) 494.406
Mr. Xavier Alberto TIMANE
Direccao da Industria, Comércio e Turismo da
Cidade
Av. Josina Machel, 57
Maputo
Tel. (258-1) 430.031/ 082.382.869

Mr. Michael HUMAVINDU
Economist
Directorate of Environmental Affairs
Ministry of Environment and Tourism
P. Bag 13306
Windhoek
Tel. (9264-61) 249.015
Fax (9264-61) 240.339
E-mail: mh@dea.met.gov.na
Mrs. Helen SUICH
Resource Economist
Directorate of Environmental Affairs
Ministry of Environment and Tourism
P. Bag 13306
Windhoek
Tel. (9264-61) 249.015
Fax (9264-61) 240.339
E-mail: hs@dea.met.gov.na
Mrs. Sophia SWIEGERS
Tourism Development Planner
Ministry of Environment and Tourism
P. Bag 13346
Windhoek
Tel. (9264-61) 284.2240
Fax (9264-61) 221.930
E-mail: ssdrm@mweb.com.na

NIGERIA / NIGÉRIA
Mrs. Madonna BANU
Principal Tourism Officer
Federal Ministry of Culture and Tourism
New Federal Secretariat
Phase 2, Complex – Shehu Shagari Way
Abuja
Tel. (2349) 234.8311
Fax (2349) 234.8297
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SENEGAL / SÉNÉGAL
M. Ibrahima CAMARA
Directeur de Cabinet
Ministère du Tourisme
23, rue Dr. Calmette - B.P. 409
Dakar
Tel. (221) 823.6931
Fax (221) 822.9413
E-mail : mtta@primature.sn
M. Elhadji Abdoul Aziz GUEYE
Directeur Promotion et investis
Ministère du Tourisme
23, rue Dr. Calmette
B.P. 409
Dakar
Tel. (221) 822.9226
Fax (221) 822.9413
E-mail : mtta@primature.sn
M. Elhadji MBAYE
Aménagiste
Ministère du Tourisme
23, rue Dr. Calmette
B.P. 409
Dakar
Tel. (221) 822.9226
Fax (221) 822.9413
E-mail : mtta@primature.sn

SIERRA LEONE
Mr. David ABIBU
Senior Tourist Officer
Ministry of Tourism and Culture
8th Floor, Youyi Building
Brookfields, Freetown
Tel. (23222) 240.267 / 242.126
Fax (23222) 272.197

SOUTH AFRICA / AFRIQUE DU SUD
Ms. Loraine FICK
Principal Landscape Architect
Department of Water Affairs and Forestry
P/Bag X313
Pretoria 0001
Tel. (27-12) 336.8224
Fax (27-12) 336.8678
E-mail: deb@dwaf.pwv.gov.za

Dr. Daniel Johannes KOTZÉ
Deputy Director
Tourism Development
Department of Environmental Affairs and
Tourism
Planning and Ecotourism
Private Bag X447
Pretoria 0001
Tel. (27-12) 310.3468
Fax (27-12) 320.4740
E-mail: jkotze@ozone.pwv.gov.za
Dr. Patrick MATLOU
Deputy Director-General (Tourism)
Department of Environmental Affairs and
Tourism
Planning and Ecotourism
Private Bag X447
Pretoria 0001
Tel. (27-12) 310.3600
Fax (27-12) 322.7496
E-mail: pmatlou@ozone.pwv.gov.za

SPAIN / ESPAGNE
Mr. Jaime PUYOLES GARCIA
Deputy General Coordinator
Agencia Española de Cooperación Internacional
Embassy of Spain
Rua Damiào de Gois, 347
Maputo
Tel. (258-1) 492.053
Fax (258-1) 492.055
E-mail: coordaeci@mail.garp.co.mz

SWAZILAND
Ms. Sindi MABUZA
Swaziland Government
Lubombo SDI Coordinator
P.O. Box A329
Mbabane
Tel. (268) 404.8151
Fax (268) 404.66597
E-mail : SDI@mepd.gov.sz
Mr. Sinaye MAMBA
Chief Executive Officer
Swaziland National Tourism Commission
SNTC – Box 100
Lobamba
Tel. (268) 416.541
Fax (268) 416.1875
E-mail : staff@swazimus.org.sz

____________________________________________________________________________________
WTO Seminar on Planning, Development and Management of Ecotourism in Africa
(Maputo, Mozambique, 5-6 March 2001)

48

SWAZILAND (cont.)
Mr. Morris Zororai MTSAMBIWA
Director of Parks
Swaziland National Tourism Commission
SNTC – Box 100
Lobamba
Tel. (268) 416.1481
Fax (268) 416.1875
E-mail : staff@swazimus.org.sz

UGANDA/OUGANDA
Ms. Lilly AJAROVA
Tourism Development Manager
Uganda Wildlife Authority
Plot 3
Kintu Road
P.O. Box 3530
Kampala
Tel. (256-41) 346.287/8
Fax (256-41) 346.291
E-mail: Lilly.Ajarova@uwa.org.ug
Mrs. Mary Grace MBABALI AULO
Senior Tourist Officer
Ministry for Tourism, Trade and Industry
Parliament Avenue
P.O. Box 7103
Kampala
Tel. (25641) 343.947
Fax (25641) 341.247
E-mail : mintrade@mintrade.org

UNITED REPUBLIC OF TANZANIA /
RÉPUBLIQUE UNIE DE TANZANIA
Mr. Ezequiel DEMBE
Manager Planning Unit
Tanzania National Parks
P.O. Box 3134
Arusha
Tel. (255-27) 250.1930
Fax (255-27) 254.8216
E-mail: putanapa@habari.co.tz
tanapa@habari.co.tz
Mrs. Juma A. KAYERA
Assistant Director
Wildlife Division
Ministry of Natural Resources and Tourism
Ivory Room
P.O. Box 1994
Dar-Es-Salaam
Tel. (255-22) 286.6418
Fax (255-22) 286.3496
E-mail : wildlife-division@twiga.com

Mrs. Uzeeli M.J. KIAMBI
Senior Tourism Officer
Tourism Division
Ministry of Natural Resources and Tourism
P.O. Box 9352
Dar-Es-Salaam
Tel. (255-22) 213.2302
Fax (255-22) 211.3082
E-mail : tourism@africaonline.co.tz
Uzeeli@hotmail.com
Mr. Benson Obdiel KIBONDE
Project Manager
Selous Game Reserve
Department of Wildlife
Ministry of Natural Resources
P.O. Box 25295
Dar-Es-Salaam
Tel. (255-22) 286.6064
Fax (255-22) 286.1007
E-mail: selousgamereserve@cats-net.com
Mr. Martin LOIBOKI
Manager Community Conservation
Tanzania National Parks (TANAPA)
P.O. Box 3134
Arusha
Tel. (255-27) 254.8040
Fax (255-27) 254.8216
E-mail: ccs-tanapa@habari.co.tz
tanapa@habari.co.tz
Mr. Erastus LUFUNGULO
Senior Park Warden Tourism
Tanzania National Parks (TANAPA)
P.O. Box 3134
Arusha
Tel. (255-27) 254.8040
Fax (255-27) 254.8216
E-mail: putanapa@habari.co.tz
Mr. Amant Charles MACHA
Manager Tourism Marketing
Tanzania Tourist Board
P.O. Box 2485
Dar-Es-Salaam
Tel. (255-22) 211.1345
Fax (255-22) 211.6420
E-mail: safari@udi.co.tz
Mrs. Severa MASAWE
Legal Counsel
Tanzania Tourist Board
P.O. Box 2485
Dar-Es-Salaam
Tel. (255-22) 211.1244
Fax (255-22) 211.6420
E-mail: safari@ud.co.tz
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UNITED REPUBLIC OF TANZANIA /
RÉPUBLIQUE UNIE DE TANZANIA
(cont.)
Mr. Lota MELAMARI
Director General
Tanzania National Parks
P.O. Box 3134
Arusha
Tel. (255-27) 254.8040
Fax (255-27) 254.8216
E-mail : tanapa@habari.co.tz
Mr. Wilness Aminiel MINJA
Project Manager
Ministry of Natural Resources and Tourism
Saadani/Mkwaja Game Reserve
P.O. Box 1994
Dar-Es-Salaam
Tel. (255-22) 286.6065
Fax (255-22) 211.6504
E-mail: scp@africaonline.co.tz
Mr. Mathias C. RWEGASIRA
Acting Project Manager – Rungwa
Wildlife Division
Ministry of Natural Resources and Tourism
P.O. Box 1994
Dar-Es-Salaam
Tel. (255-22) 286.6375
Fax (255-22) 286.3496
E-mail : wildlife-division@twiga.com
Mr. Julius WANDONGO
Game Officer
Wildlife Division
Ministry of Natural Resources and Tourism
P.O. Box 1994
Dar-Es-Salaam
Tel. (255-22) 286.6418
Fax (255-22) 286.3496
E-mail : wildlife-division@twiga.com

ZIMBABWE
Mr. Simbarashe MANDINYENYA
Research and Development Manager
Zimbabwe Tourism Authority
Kopje Plaza, 1 Jason Moyo Avenue
Box CY 286
Causeway Harare
Tel. (2634) 758.793
Fax (2634) 758.826
E-mail: simba@ztazim.co.zw

PERMANENT OBSERVER OF THE HOLY
SEE TO WTO /
OBSERVATEUR PERMANENT DU SAINT
SIÈGE AUPRÈS DE L’OMT

Rev. Guilherme GONÇALVES
Observateur permanent
Av. Armando Tivane, 1701
P.O. Box 3666
003210 Maputo
Mozambique
Tel. (258-1) 491.197
Fax (258-1) 498.320
E-mail: ofmmaputo@virconnicom

INTERNATIONAL ORGANIZATIONS /
ORGANISATIONS INTERNATIONALES

AFRICAN DEVELOPMENT BANK
M. Benedict KANU
Senior Agricultural Economist
African Development Bank
Country Department (South Region)
B.P. V316
Abidjan 01
Côte d’Ivoire
Tel. (225) 2020.4987
Fax (225) 2020.4902
E-mail: b.kanu@afdb.org

CONSERVATION INTERNATIONAL
Mr. Stephen EDWARDS
Manager
Ecotourism Development Programme
Conservation International
1919 M. Street, NW - Suite 600
Washington DC 20036
USA
Tel. (202) 912.1207
Fax (202) 912.1044
E-mail: s.edwards@conservation.org

IUCN – THE WORLD CONSERVATION
UNION / UICN – L’UNION MONDIALE
POUR LA NATURE

Mr. Fernando MENDONÇA
Assistente de Projecto
IUCN
Av. Armando Tivane, 1384
Maputo - Mozambique
Tel. (258-1) 490.599
Fax (258-1) 490.812
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UNITED NATIONS DEVELOPMENT
PROGRAMME (UNDP) /
PROGRAMME DES NATIONS UNIES
POUR LE DEVELOPPEMENT (PNUD)
Mr. Carlos MUCAPERA
Programmes Official
United Nations Development Programme
(UNDP)
Av. Keneth Kaunda, 931
Caixa Postal 4595
Maputo - Mozambique
Tel. (258-1) 490.337
Fax (258-1) 491.691
E-mail: carlos.mucapera@undp.org

WORLD WIDE FUND FOR NATURE
Mr. Augusto CORREIA
Parque Nacional do Bazaruto
World Wide Fund for Nature
Mozambique
E-mail: wwfmoz@wwf.org.mz

ASDRA
M. Ano Barthelemy EKRA
Professeur
ASDRA
Ekra Ano Barthelemy
Yamoussoukro
Côte d’Ivoire
Tel. (225-30) 642.261
Fax (225-30) 643.064

ASSOCIAÇÁO AGRO-INDUSTRIAL E
COMERCIAL DO NIASSA
Mr. Fazal Carimo LACÁ
Presidente
Associaçáo Agro-Industrial e Comercial do
Niassa - AAGICON
PO Box 100
Mozambique
Tel. (258-71) 20738
Fax (258-71) 20223

CONSERVATION CORPORATION AFRICA
ORGANIZATIONS/ORGANISATIONS –
ENTITIES/ENTITES

ADVENTURE GEOGRAPHIC C.C.
Mr. Christian VAN DER MERWE
Sole Member and Director
Adventure Geographic c.c.
170 Dale Road
Rieton Dale 0084
Pretoria
South Africa
Tel. (27-12) 329.2001
Fax (27-12) 329.2001

AMANI NATURE RESERVE
Mr. Corodius T. SAWE
Conservator
Amani Nature Reserve
Forestry and Reekeping Division
P.O. Box 1
Amani
Tanzania
Tel. (255-27) 264.6907
Fax (255-27) 264.3820
E-mail : usambara@twiga.com

Mr. Les CARLISLE
Conservation and Regional Project Manager
Conservation Corporation Africa
White River 1240
P.O. Box 966
Sandton
South Africa
Tel. (27-13) 751.3547
Fax (27-13) 751.3547
E-mail: l.carlisle@ccafrica.com

DED-PROCIPP-GTZ
Mrs. Ilse MACHAVA
Assessora Tecnica
DED-PROCIPP-GTZ
Rua Josina Machel 490
Chimoio
Mozambique
Tel. (258-51) 22005
Fax (258-51) 23430
E-mail: gtz.chimoio@teledata.mz
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DEVELOPMENT BANK OF SOUTHERN
AFRICA
Ms. Victoria CLARKE
Tourism Specialist
Development Bank of Southern Africa
P.O. Box 1234
Halfway House, 1685
Benoni - South Africa
Tel. (27-11) 313.3224
Fax (27-11) 313.3086
E-mail : victoriac@dbsa.org

HELVETAS (NGO)
Mr. Mateus MUTAEMBA
Oficial de Programa - HELVETAS
Av. Ahmed Sekau Taune, 637
Maputo
Mozambique
Tel. (258-1) 421.595
Fax (258-1) 421.596
E-mail: helmoz@zebra.vem.mz

HOTEL ESCOLA ANDALUCIA
Mr. Danie SWART
Tourism Programme Leader
Development Bank of Southern Africa
P.O. Box 1234
Halfway House, 1685
Benoni - South Africa
Tel. (27-11) 313.3269
Fax (27-11) 313.3533
E-mail : danies@dbsa.org

Mrs. Juliana Emilia ZILHAD
Directora Geral
Hotel Escola Andalucia
Av. Patrick Lumumba, 508
Maputo
Mozambique
Tel. (258-1) 420.017
Fax (258-1) 422.462
E-mail: hotea@isl.co.mz

ECOTOURISM AFRIKA TRUST
INSTITUTE OF NATURAL RESOURCES
Mr. Paul BEWSHER
Director
Ecotourism Afrika Trust
1036 Haarhoff Street
Villeria - Pretoria RSA 0186
South Africa
Tel. (27-12) 331.0220
Fax (27-12) 331.4006
E-mail ecotoaura@iafrica.com

Ms. Anna SPENCELEY
Research Associate
Institute of Natural Resources
P. Bag X01
Scottsville 3209
South Africa
Tel. (27-33) 346.0796 / (27-82) 360.4475
Fax (27-33) 346.0895
E-mail: spenceley@un.ac.za
a_spenceley@hotmail.com

EXPRESSO TOURS – CDA
Mrs. Tania ANIME
Tours Consultant
Expresso Tours – CDA
Rua Joaquim Lapa, 95
Maputo
Mozambique
Tel. (258-1) 307.105
Fax (258-1) 431.665
E-mail: exp.tours@teledaia.mz

INTACT
Mr. Christopher CLARKE
CEO - INTACT
P.O. Box 1356
Sun Valley
7985 Cape Town
South Africa
Tel. (27-21) 789.2258
Fax (27-21) 789.2259
E-mail : chris@xnet.co.za

GRUPO ENACOMO
Mr. Carlos PACHECO FARIA
Presidente
Grupo Enacomo
Av. Samora Machel, 385 – 1º
Maputo
Mozambique
Tel. (258-1) 426.908
Fax (258-1) 428.484
E-mail: enacomo -sede@virconn.net
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KWAZULU-NATAL WILDLIFE
Mr. Trevor SANDWITH
Head Conservation Planning
Kwazulu-Natal Wildlife
The World Commission on Protected Areas of
IUCN
P.O. Box 13053
Cascades 3202
South Africa
Tel. (27-33) 845.1464
Fax (27-33) 845.1499
E-mail: trevors@kznwildlife.com

LIBOMBOS HOTELS E CASINOS S.A.R.L.
Mr. Antonio Alberto PINTO ROCHA
Administrador
Libombos Hotels e Casinos S.A.R.L.
Namaacita
Mozambique
Tel. (258) 960.102
Fax (258) 960.099
E-mail: hlibombos@tecedata.mz

NIGERIAN TOURISM DEVELOPMENT
CORPORATION
Mr. John Akumba ADZER
Deputy Director (Hospitality and Travel Trade)
Nigerian Tourism Development Corporation
ARD Secretariat, Area I
PMB 167
Abuja
Nigeria
Tel. (2349) 523.0962
Fax (2349) 234.2775
E-mail ntdc@metrong.com

OPEN AFRICA - ADVANCING
AFRIKATOURISM
Mr. Noel N DE VILLIERS
Open Africa - Advancing Afrikatourism
PO Box 44814
Claremont
Cape Town 7735
South Africa
Tel. (27-21) 689 9058
Fax. (27-21) 689 5242
E-mail: nndv@iafrica.com

LUSOGLOBO
Mr. Abdul Kha LECK
Director
LUSOGLOBO Moçambique
Av. 25 de Setembro, 1211
Maputo - Mozambique
Tel. (258-1) 308.067/9
Fax (258-1) 303.596

Mr. Moses SIBIYA
Field Officer
Open Africa
P.O. Box 44814
Claremont
Cape Town 2200
South Africa
Tel. (27-21) 683.9639
Fax (27-21) 683.9639
E-mail: africandream@openafrica.org

MOUNT CAMEROON ECOTOURISM
ORGANIZATION
Mr. David MOSISA NDUMBE
Senior Officer
Mount Cameroon Ecotourism Organization
P.O. Box 60
Bwea, South West
Yaounde
Cameroun
Tel. (237) 322.038
Fax (237) 322.514

PONTIFICIA UNIVERSIDADE CATÓLICA
DE MINAS GEDATS
Mr. Dilid NAVALSHANKAR
Marketing and Public Relations
Pontificia Universidade Católica de Minas
Gedats
Maputo - Mozambique
Tel. (258-1) 404.696
E-mail: dilip@yahoo.com
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PROMOTUR, LDA.

SOUTHERN ALLIANCE FOR
INDIGENOUS RESOURCES

Mr. Patrocinio DA SILVA
Director Técnico
PROMOTUR, Lda.
Av. Francisco Clilando, 837
P.O. Box 4638
Maputo
Mozambique
Tel. (258-1) 498.802
Fax (258-1) 498.817
E-mail: promotur@zebra.hem.mz

Mr. Maxwell GOMERA
Tourism and Networks Services Manager
Southern Alliance for Indigenous Resources
10 Lawson Avenue, Milton Park
Harare
Zimbabwe
Tel. (263) 9133.3397
Fax (263-4) 790.470
E:mail gomera@safire.co.zw

RUNGWA GAME RESERVE

SYMBIOSIS CONSULTING

Mr. Mathias RWEGASIRA
Project Manager
Rungwa Game Reserve
Tanzania

Mr. Paul STEVENS
Director
Symbiosis Consulting
P.O. 404370
Caborone
Botswana
Tel. (267) 327.419
Fax (267) 327.419
E-mail: symbiosis@it.bw

SALVOR HOTELS
Mme Luiza PESTANA
Director
Salvor Hotels
Rua da Sè 114
Maputo
Mozambique
Tel. (258-1) 305.000
Fax (258-1) 420.524
E-mail: lpestana@pestana.co.mz

SGD RESERVA NIASSA
Mrs. Anabela A. RODRIGUES
General Manager
SGD Reserva Niassa
Av. Martires de Inhaminga, 170 – 11º andar
P.O. Box 1232
Maputo
Mozambique
Tel. (258-1) 421495/6
Fax (258-1) 421.497

SNV – CULTURAL TOURISM
PROGRAMME

THE MIRACLE HOTELS CALABAR
Mr. Edem DUKE
Chief Executive / Managing Director
The Miracle Investment Ltd. (Miracle Hotels)
75 Ndiden Usant Iso Road
Calabar, Cross River State
Nigeria
Tel. (234-87) 236.699
Fax (234-87) 236.699
E-mail: eduke@miragecalabar.com

UCOTA – THE UGANDA COMMUNITY
TOURISM ASSOCIATION
Ms. Elissa WILLIAMS
Programme Advisor
UCOTA
The Uganda Community Tourism Association
P.O. Box 26318
Kampala
Uganda
E-mail: prof@swiftuganda.com

Mr. Thomas OLE SIKAR
Project Manager
SNV – Cultural Tourism Programme
P.O. Box 10455
Arusha
Tanzania
Tel. (255-27) 250.7515
Fax (255-27) 250.7515
E-mail: tourinfo@habari.co.tz
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UNIVERSITY OF STELLENBOSCH
Mr. Jaco LOUBSER
Scientist
Department of Zoology
University of Stellenbosch
Private Bag X1
Matieland 7602
South Africa
Tel. (2721) 808.3840
Fax (2782) 902.2405
E-mail: gjjl@maties.sun.ac.za

WWF-MADAGASCAR PROGRAMME
OFFICE
Mrs. Verotiana RAZAFIMAHATRATRA
Protected Areas and Ecotourism Programme
Officer
WWF-Madagascar Programme Office
BP 738 Antananarivo
Madagascar
Tel. (261-20) 223.0420
Fax (261-20) 238.0400
E-mail: Trazafimahatratra@wwf.mg

OTHER PARTICIPANTS / AUTRES
PARTICIPANTS

Mrs. Donna ELMENDORF
Community Liaison Office Coordinator
American Embassy
193 Av. Kenneth Kaunda
Maputo – Mozambique
Tel. (258-1) 492.797
Fax (258-1) 490.114
E-mail: donnarwanda@hotmail.com
Mr. Jorge GUMEDE
Socio-Gerente
Centro Turístico da Macaneta e Ponta de Ouro
Av. 25 de Setembro, 4010/35 – 3º Andar
Maputo – Mozambique
Mr. Victor NHATITIMA
Av. Armando Tivane, 1841
Maputo - Mozambique
Tel. (258-1) 490.296
Mr. Paulino MUIANGA
Representante do Socio-Gerente
Centro Turístico da Macaneta e Ponta de Ouro
Av. 25 de Setembro, 4010/35 – 3º Andar
Maputo - Mozambique

Mr. Emidio Joào dos Santos MUCHINE
Director of Projects
Canaan Agencia Imobiliaria e Viajens e
Turismo
Bairro Alto-Maé Quammanao, 27
Distrito Urbano 1
Maputo - Mozambique
Tel. (258-1) 407.597
Mr. Thomas SCHAAF
President
Mozambique Foundation
Av. Karl Marx, 742
C.P. 4238
Maputo – Mozambique
Tel. 082.499.630
Fax (258-1) 424.511
E-mail: elephant@tropical.com.mz
Mr. John SIMEON
Chief Administrative
Mozambique Foundation
Av. Karl Marx, 742
C.P. 4238
Maputo – Mozambique
Tel. 082.398.576
Fax (258-1) 424.511
E-mail: elephant@tropical.com.mz
Mr. Bartolomeu SOTO
Project Manager for TFCA
DNFFB
DNFFB, CP 140
Maputo - Mozambique
Tel. (258-1) 460.036
Fax (258-1) 460.060
E-mail: bsoto@map.gov.mz
Mrs. Anabela da Piedade MANHICA
Head of Sereology Section
National Veterinary Research Institute
P.O. Box 1922
Maputo - Mozamb ique
Tel. (258-1) 475.170/1
Fax (258-1) 475.172
E-mail: inive@cfmnet.co.mz
Ms. Joana MAHUMANE
Researcher
INIA
Av. FPLM
P.O. Box 3658
Maputo - Mozambique
Tel. (258-1) 460.099
Fax (258-1) 460.074
E-mail: mahumane@iniadia.vem.mz
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OTHER PARTICIPANTS / AUTRES
PARTICIPANTS (cont.)

Mr. Momade AMADE
Marketing Director
Tecnica - Engenheiros Consultores, Ltda.
Av. 25 de Setembro, 2526
Maputo - Mozambique
Tel. (258-1) 422.185
Fax (258-1) 422.186
E-mail: tec@teledata.com
Mr. Andrew MAYORAL-PHILLIPS
Regional Consultant/Phd Student
31 Wellington Road, Irene
0062 Pretoria - South Africa
Tel. (27-12) 667.1103
Fax (27-12) 667.1103
E-mail: ajmp@mweb.co.za
Mr. Francisco ORLANDO
Consultant
I.C.C.
Av. Julius Nyerere, 127
Maputo - Mozambique
Tel. (258-1) 494.187
E-mail: iccmozambique@teladata.mg
Mrs. Alda Isabel Anibal SALOMAO
Researcher Consultant
10 G Street, N. Tz
Washington, D.C. 20002 - USA
Tel. (1-202) 729.7770
Fax (1-202) 729.7759
E-mail: igp4@wri.org
Mr. Joao Fernanndo ETTAMMINSE
Journalist
Heidefax
Av. Amilcar Cabral, 104
Maputo – Mozambique
Tel. (258-2) 429.180
Fax (258-2) 302.402
Mr. Jose PSICO
Docente - ISPV
Av. 25 de Setembro, 1123
Maputo – Mozambique
Tel. (258-1) 427.014
Fax (258-1) 427.015
E-mail: jpsico@teledata.mz
Mr. Rito MABUNDA
UEM-FAEF-DEF
Campus Universitario
C.P. 257
Maputo- Mozambique
Tel. (258-1) 496.238
Fax (258-1) 496.238
E-mail: RitoMabunda@UEM.mz

Mrs. Sabira Kaniua Salé MUSSÁ
Instituto Superior Politécnico Universitario
Av. 24 de Julho, 316 – 2º andar
Maputo – Mozambique
Tel. (258-1) 248.0929
E-mail: kanny-3000@yahoo.com.br
Mr. Nuno BARREIROS
Tourism and Hotel Manager Student ISPV
Av. Julius Nyerere, 742
Maputo - Mozambique
Tel. (258-1) 493.759
Ms. Sheila Helena BIE
Student ISPV (Tourism)
Comandante Joao Belo, 915
Maputo - Mozambique
Tel. (258-1) 310.820
E-mail: bieSheila@hotmail.com
Ms. Carla Julio COME
Student ISPV (Tourism)
Av. Amen Sekov Tourí, 2880
Maputo - Mozambique
Tel. (258-1) 232.0598
Fax (258-1) 404.227
E-mail: carlajc2000@yahoo.com.be
Ms. Maria None COSSA
Student ISPV (Tourism)
Bairro Sacoop, Rua B, 175
Maputo - Mozambique
Tel. (258-1) 415.487
Mr. Marcus Paulo Anniel DE ARAÚJO
Student ISPV
Av. Eduardo Mondlane, 1398
Mozambique
Tel. (258-2) 481.508
Fax (258-2) 426.470
E-mail: marcusaraujo80@hotmail.com
Mr. Essufo Abdul FATAHA
Student ISPV
Av. Guerra Popular, 981
Maputo – Mozambique
Ms. Elsa GONÇALVES MANSO DE SOUSA
Student ISPV (Tourism)
Av. Pio Limpopo, 217
Maputo - Mozambique
Tel. (258-1) 307.120 / 431.936 / 304.262
Fax (258-1) 429.262
Ms. Sandra Cristina NORENCHA ASSUBUFI
Student ISPV (Tourism)
Av. Julius Nyerere, 65
Maputo - Mozambique
Tel. (258-1) 499.375
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WORLD TOURISM ORGANIZATION
SECRETARIAT /
SECRÉTARIAT DE L’ORGANIZATION
MONDIALE DU TOURISME

Mr. Eugenio YUNIS
Chief
Sustainable Development of Tourism
Capitán Haya, 42
28020 Madrid - Spain
Tel. (34) 91.567.8211
Fax (34) 91.571.3733
E-mail: eyunis@world-tourism.org
Mr. Ousmane NDIAYE
Regional Representative for Africa
Capitán Haya, 42
28020 Madrid - Spain
Tel. (34) 91.567.8149
Fax (34) 91.571.3733
E-mail: ondiaye@world-tourism.org
Mr. Gabor VERECZI
Programme Officer
Sustainable Development of Tourism
Capitán Haya, 42
28020 Madrid - Spain
Tel. (34) 91.567.8210
Fax (34) 91.571.3733
E-mail: gvereczi@world-tourism.org
Mr. Harold GOODWIN
WTO Consultant
Director, Centre for Responsible Tourism
Local Economic Development and
Conservation
School of Earth and Environmental Sciences
University of Greenwich, Chatham Maritime
KENT ME4 4AW
United Kingdom
Tel (44-1795) 532.737
Fax (44-1795) 539.728
E-mail: harold@ftsl.demon.co.uk
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